
 

 

 

 

DAFTAR PUSTAKA 

 

 

Akbar M.M and Parvez. 2009. Impact of Service Quality, Trust, and Customer 

Satisfaction Loyalty, ABAC Journal, Vol. 29, No.1.Januari, 24-38 

 

Alkiani, Khalled, Kwek Choon Ling, Anas Ahmad Abzakh. 2012. The Impact 

OfExperientiall marketing And Costumer Satisfaction In The Wood Of 

Social Network. Asian Social Science; Vol. 9, No.1. pp 262-270 

 

Alok KumarRai, Srivastava Medha.2013.The Antecedents of CustomerLoyalty: 

An Empirical Investigationin Life Insura nce Context. Journal of 

Competitiveness.ISSN 1804-171X (Print), ISSN 1804-1728 (On-line), 

DOI: 10.7441/joc.2013.02.10.Vol. 5, Issue 2, pp. 139-163,June 

 

Amir, Hamzah. 2007, “  Analisis Experiental Marketing, Emotional 

Branding, dan Brand Trust terhadap Loyalitas Merek Mentari”. 

Manajemen Usahawan Indonesia (MUI): No.06 / Th.36 / Juni 2007, 

Hal.22-28 

 

Amir, Hamzah. 2010, “Analisis Experiental Marketing, Emotional Branding, dan 

Brand Trust terhadap Loyalitas Merek Mentari”. Manajemen Usahawan 

Indonesia (MUI): No.06 / Th.36 / Juni 2007, Hal.22-28 

 

Andreani, Fransisca. 2007. Experiential Marketing (Sebuah Pendekatan 

Pemasaran). Jurnal Manajemen Pemasaran, Volume 2 No 1. Universitas 

Kristen Petra Surabaya. 

 

Andriani Kusumawati, 2011.Analisis PengaruhExperiential Marketing Terhadap 

Kepuasan Dan Loyalitas Pelanggan : Kasus HypermartMalang Town 

Square(Matos)Analysing The Influence OfExperiential Marketing 

OnCustomer Satisfaction And Loyalty:The Case Of Hypermart 

MalangTown Square (Matos) 

 

Arlan Tjahyadi, Rully. 2006. “ Brand Trust Dalam Konteks Loyalitas 

Merek:Peran karakteristik Merek, Karakteristik Perusahaan Dan 

Karakteristik Hubungan Pelanggan-Merek.” Jurnal Manajemen, Vol.6, 

No.1 

 

Atina Arlia Wardani, 2011, AnalisisPengaruh Experiental Marketing terhadap 

Keputusan Pembelian (Studi pada Derajat Celcius 

 

Barnes, S.J. dan R. Vidgen. 2002. An Integrative Approach to the Assessment of 

E-Commerce Quality. Journal of Industrial Management and Data 

Systems; 2002; 114, 5/6. 



 

 

 

 

Costabile, M., Raimondo, M.A. & Miceli, G. 2002. A Dynamic Model of 

CustomerLoyalty. Proceedings of the 31st Annual Conference of the 

EuropeanMarketing Academy, 28-31 May, Braga 

 

De Wulf, Kristof, Gaby Oderkerken-Schröder and Dawn Iacobucci (2001), 

“Investment in Consumer Relationships: A Cross-Country and Cross-

Industry Exploration”, Journal of Marketing, 65 (October), p.33-50. 

 

Dharmmesta, B.S. (1999), "Loyalitas Pelanggan : Sebuah kajian Konseptual 

Sebagai Panduan Bagi Peneliti," Journal Ekonomi dan Bisnis Indonesia, 

Vol 14,No3, p. 73-88 

 

Djarwanto PS, dan Subagyo, Pangestu. 2005. Statistik Induktif. Edisi Kelima. 

Yogyakarta : BPFE 

 

Elvina, Laura. 2011. Faktor-FaktorPembentuk experiential Marketing (Pemasaran 

Pengalaman) dan Pengaruhnya terhadap Loyalitas. 

 

Endang Sulistya Rini. (2009). Menciptakan Pengalaman Konsumen dengan 

Experimental Marketing, Jurnal Manajemen dan Bisnis.  

 

Esti Dewayani Sri Dhanarismawarni. 2008. Pengaruh Experiental Marketing dan 

Emotional Marketing Terhadap Loyalitas Pelanggan Padang Golf 

Arcamanik Endah Bandung. Tesis-MM UNPAD 

 

Ghozali, Imam. (2011). Aplikasi Analisis Multivariate Dengan Program IBM 

SPSS 19 (edisi kelima.)Semarang: Universitas Diponegoro. 

 

Griffin, Jill. 2005. Customer Loyalty, Menumbuhkan dan Mempertahankan 

Kesetiaan Pelanggan. Jakarta : Erlangga  

 

Hartono Jogiyanto, 2004, Metodologi Penelitian Bisnis, Edisi 2004-2005, BPFE, 

Yogyakarta  

 

Kertajaya, Hermawan. 2006. Seri 9 Hermawan Kertajaya on Marketing Mix. 

Jakarta : PT. Gramedia Pustaka Umum 

 

Kotler, Philip, 2012. Manajemen Pemasaran Edisi Milenium, Prenhallindo, 

Jakarta. 

 

Lau, Geok Then and Sook Han Lee, 1999, Customer’s Trust in a Brand and the 

Link to Loyalty, Journal of Market Focussed Management, 4.  

 

Lupiyoadi, Rambat, 2008. Manajemen Pemasaran Jasa, Salemba Empat :Jakarta  

Moorman. C, Deshpande, R, & Zaltman, G., 1993, Actors Affecting Trust in 

Market Relationship: Journal of Marketing.Vol 58.  



 

 

 

 

 

Mowen. John C. dan Michael Minor., 2002, Consumer Behaviour, Fourth 

Edition,Prentice Hall. New Jersey.  

 

Musfar, Tengku Firli dan Novia, Vivi (2012).Pengaruh Experimental Marketing 

Terhadap Customer Loyalty PadaPelangganRestoran Koki Sunda di 

Pekanbaru, JurnalEkonomi, Vol 20, No 4 (12), p 1-16. 

 

Mustafa I. Eid ( 2011),Determinants Of E-Commerce Customer Satisfaction, 

Trust,And Loyalty In Saudi Arabia.Journal ofElectronic Commerce 

Research, VOL 12,NO 1 

 

Oliver, Richard L (1999), "Whence Consumer Loyalty,"Journal of Marketing, 63 

(Special Issue), 33-44 

 

Osin Tauli. PengaruhEmotional marketing Dan Experientiall marketing Terhadap 

Loyalitas Pelanggan Pondok Khas Melayu Di Pekanbaru. Jurnal 

Manajemen Universitas Riau. pp 1-14 

 

Riana, Gede. 2008. “Pengaruh trust in a brand terhadap brand loyalty pada 

konsumen air minum aqua di kota denpasar”.Buletin studi ekonomi, 

Vol.13, No. 2, 2008, hal. 184- 202. Rulastuti (2007)” ekonomi bisnis 

 

Richard Chinomona.2013.Customer Satisfaction, Trust and Loyalty as Predictors 

of CustomerIntention to Re-Purchase South African Retailing 

Industry.Mediterranean Journal of Social Sciences.E-ISSN2039-2117, 

ISSN 2039-9340. Vol 4 No 14 

 

Schmitt, Bernd H. 2005. Customer Experience Management, A Revolutionary 

Approach to Connecting With Your Customer. Hoboken, New Jersey : 

John Wiley & Sons, Inc 

 

Sugiyono.(2010). MetodePenelitianKuantitatif Kualitatif & RND. Bandung : 

Alfabeta 

 

Supramono dan Haryanto.2003. Desain Proposal Penelitian Studi Pemasaran. 

Jakarta: PT. Gramedia Pustaka Utama 

 

Surjandari Isti dan Susetiana, Hermawan.(2009).Analisis Loyalitas Pelanggan 

Pada Industri Airfreight Forwared Menggunakan Structural Equition 

Modeling (SEM) . Proceeding Seminar Nasional Teknik Industri & 

Manajemen Produksi IV, Surabaya. 

Susilowati dan Sumarto. 2010. Membangun Brand Loyalty Melalui Brand Trust 

dan Customer Satisfaction. Jurnal Riset Ekonomi. Vol.10. No.1. PP 53-61 

 

Tjiptono, Fandy. 2008. Manajemen Jasa. Penerbit Andi Edisi Kedua : Yogyakarta 



 

 

 

 

Umar, Husein. (1999). Metodologi Penelitian Aplikasi Dalam Pemasaran. PT. 

Gramedia Pustaka Utama. Jakarta. 

 

Zahrina Razanah ,Srikandi Kumadji,Andriani Kusumawati . 2012 .Penerapan 

Experiential arketingStrategyDan Pengaruhnya Terhadap Kepuasan Dan 

Loyalitas (Studi Pada Pelanggan Bakso Cak Kar Singosari –Malang . 

JournalUniversitas Brawijaya Malang 

 

Zeithaml, Valarie A. and Bitner, Mary Jo. Service Marketing. McGraw Hill Inc, 

Int’l Edition, New York, 2003, p.162 

  


