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ABSTRAK
Penelitian ini bertujuan untuk mengetahui Pengaruh Citra Merek, Kualitas
Produk Dan Selebriti Endorser Terhadap Minat Beli Konsumen Green Produk Merek
Aqua Dikota Semarang.

Populasi dalam penelitian ini adalah konsumen green produk aqua di kota
Semarang. Sampel dalam penelitian ini diambil dengan metode Purposive Sampling.
Data dianalisis dengan menggunakan uji Independent sample t test.

Hasil pada penelitian ini citra merek secara statistik berpengaruh positif
signifikan terhadap minat beli, kualitas produk secara statistik berpengaruh positif
signifikan terhadap minat beli, selebriti endorser secara statistik berpengaruh positif
signifikan terhadap minat beli.

Kata Kunci : Citra Merek, Kualitas Produk, Selebriti Endorser dan Minat Beli.
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ABSTRACT

This study aims to determine the effect of Brand Image, Quality Products And
Interests Of Celebrity Endorser Consumers Buy Green Product Brand Aqua In the
town of Semarang.

The population in this study is that consumers aqua green products in the city
of Semarang. The sample in this study were taken by purposive sampling method. Data
were analyzed using Independent sample t test test.

The results in this study brand image statistically significant positive effect on
buying interest, the quality of the products is statistically significant positive effect on
buying interest, celebrity endorser statistically significant positive effect on buying
interest.

Keywords: Brand, Product Quality, Celebrity Endorser and Interests Buy
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