
 
 

41 
 

DAFTAR PUSTAKA 

Azwar, S. (2012). Metode penelitian. Yogyakarta: Pustaka Pelajar. 

Azwar, S. (2014). Penyusunan skala psikologi. Yogyakarta: Pustaka Pelajar. 

Azwar, S. (2013). Validitas dan reliabilitas. Yogyakarta: Pustaka Pelajar. 

Barilan, Y. M. (2009). Nozick’s experience machine and palliative care: 

Revisiting hedonism. Medicine, Health Care and Philosophy , 12 (4), 399–

407. 

Baron, R. A., & Byrne, D. (2005). Psikologi sosial (penerjemah : Ratna Djuwita). 

Jakarta: Erlangga. 

Dimitrovska, M. M., & Dimitrovski, A. (2016). Preferences of lifestyles in high 

school students and their relation to gender, school achievement and parents 

education. Universal Journal of Psychology , 4 (2), 99-108. 

Engel, J. F., Blackwell, R. D., & Miniard, P. W. (1994). Perilaku konsumen 

(penerjemah : Budiyanto). Jakarta: Binapura aksara. 

Franzoi, S. L. (2009). Social psychology. New York: McGraw-Hill. 

Glaser, B., Shelton, K. H., & Bree, M. B. (2010). The moderating role of close 

friends in the relationship between conduct problems and adolescent 

substance use. Journal of Adolescent Health , 47 (1), 35–42. 

Hamzah, S. R., Krauss, S. E., Suandi, T., Hamzah, A., & Tamam, E. (2013). The 

moderating effect of parent and peer influences on hedonistic behavior 

among undergraduate students in Malaysia. Asian Social Science , 9 (13), 

137-146. 

Itryah. (2015). Hubungan antara kelompok teman sebaya dengan gaya hidup 

hedonis pada mahasiswa fakultas hukum sore angkatan 2009 dan 2010 

Universitas Sriwijaya Palembang. Jurnal Ilmiah PSYCHE , 9 (1), 01-07. 

Jensen, T., Holtz, G., & Chappin, E. J. (2015). Agent-based assessment 

framework for behavior-changing feedback devices : Spreading of devices 

and heating behhavior. Technological Forecasting and Social Change , 98 

(1), 105-119. 

Kaelan, & Zubaidi, A. (2012). Pendidikan kewarganegaraan. Yogyakarta: 

Paradigma. 

Kasali, R. (2000). Membidik pasar Indonesia, segmentasi, targeting, positioning. 

Jakarta: PT. Gramedia Pustaka Utama. 



42 
 

 
 

Kassin, S., Fein, S., & Markus, H. R. (2014). Social psychology. USA: Cengage 

Learning. 

Kotler, P., & Amstrong, G. (1997). Principlis of marketing. Jakarta: Prenhalindo. 

Kunzmann, U., Stange, A., & Jordan, J. (2005). Positive affectivity and lifestyle 

in adulthood : Do you do what you feel? Personality and Social Psychology 

Bulletin , 31 (4), 574-588. 

Levant`s, & Linda. (2003). What is metroseksual eaurosel. Journal of 

International , 4 (2), 13-14. 

Loudon, D., & Bitta, D. (2003). Consumen behavior. USA: MC. Grawhill Book 

Company. 

Martini, E., Oktavianty, U., & Harsono, L. D. (2015). The influence of usage 

intensity and peer group interaction among hedonistic lifestyle of social path 

teenage user. Internation Conference on Social Science Research (pp. 405-

412). Malaysia: https://worldconferences.net. 

Michener, H. A., & Delamater, J. D. (1999). Social psychology. USA: Harcourt 

Brace College. 

Mowen, J. C., & Minor, M. (2002). Perilaku konsumen (penerjemah : Lina 

Salim). Jakarta: Erlangga. 

Myers, D. G. (2012). Psikologi sosial (penerjemah : Aliya Tusyani). Jakarta: 

Salemba Humanika. 

Myers, D. G. (2013). Social psychology. USA: Mcgraw-hill. 

Prasetijo, R., & Ihalauw, J. J. (2005). Perilaku konsumen. Yogyakarta: Andi 

Yogyakarta. 

Rianto. (2013). Hubungan antara konformitas kelompok teman sebaya dengan 

gaya hidup hedonis pada mahasiswa Kab. Dhamasraya di Yogyakarta. 

Empathy: Jurnal Fakultas Psikologi , 2 (1), 1-15. 

Sarwono, S. W., & Meinarno, E. A. (2012). Psikologi sosial. Jakarta: Salemba 

Humanika. 

Sears, D. O., Freedman, J. L., & Peplau, L. A. (2004). Psikologi sosial 

(penerjemah : Michael Adryanto). Jakarta: Erlangga. 

Setiadi, N. J. (2003). Perilaku konsumen : Perspektif kontemporer pada motif, 

tujuan, dan keinginan konsumen. Jakarta: Kencana. 



43 
 

 
 

Stallen, M., Smidts, A., & Stanfey, A. G. (2013). Peer influence: Neural 

mechanisms underlying in-group conformity. Human Neuoroscience , 7 

(50), 1-7. 

Sugiyono. (2009). Metode penelitian kuantitatif kaluatitatif dan r&d. Bandung: 

Alfabeta. 

Sumarwan, U. (2011). Perilaku konsumen. Bogor: Ghalia Indonesia. 

Sumodiningrat, G., & Wulandari, A. (2015). Revolusi mental pembentukan 

karakter bangsa Indonesia. Yogyakarta: Media Pressindo. 

Supranto, J., & Limakrisna, N. (2007). Perilaku konsumen dan strategi 

pemasaran untuk memenangkan persaingan bisnis. Jakarta: Mitra Wacana 

Media. 

Tomé, G., Matos, M. G., Camacho, I., & Diniz, J. A. (2012). How can peer group 

influence the behavior of adolescents : Explanatory model. Global Journal 

of Health Science , 4 (2), 26-35. 

Veenhoven, R. (2003). Hedonism and happiness. Journal of Happiness Studies , 4 

(1), 437-457. 

 

 

 

 

  


