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ABSTRAKSI

Penelitian ini bertujuan untuk menganalisis pengaruh keterlibatan
konsumen terhadap retensi konsumen. Selain itu untuk menganalisis pengaruh
retensi konsumen terhadap loyalitas konsumen serta untuk menganalisis pengaruh
keterlibatan konsumen terhadap loyalitas konsumen.

Sampel adalah sebagian dari jumlah dan karekteristik yang dimiliki oleh
populasi tersebut. Dalam penelitian ini menggunakan penelitian populasi atau
penelitian sensus yaitu sebanyak jumlah populasinya sebanyak 58 pelanggan PT.
Dua Putera Perkasa Farma yang berada di sub area Demak, Kudus dan
Purwodadi. Metode analisis data menggunakan regresi linier berganda.

Hasil pengolahan dapat disimpulkan bahwa (1) ada pengaruh positif dan
signifikan antara variabel keterlibatan konsumen terhadap retensi konsumen,
berdasarkan hasil tersebut hipotesis pertama diterima, (2) ada pengaruh positif dan
signifikan antara variabel retensi konsumen terhadap loyalitas pelanggan,
berdasarkan hasil tersebut hipotesis kedua dapat diterima, (3) ada pengaruh positif
dan signifikan antara variabel Kketerlibatan konsumen terhadap loyalitas
pelanggan, berdasarkan hasil tersebut hipotesis ketiga diterima.

Kata Kunci : keterlibatan konsumen, retensi konsumen, dan loyalitas pelanggan
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ABSTRACT

This study aimed to analyze the influence of consumer involvement on
customer retention. In addition to analyzing the effect on consumer loyalty
customer retention as well as to analyze the effect of consumer involvement on
consumer loyalty.

The sample is a fraction of the number and characteristics possessed by
this population. In this study using census population study or research as many as
the number of the population as much as 58 customers of PT. Two Putera Perkasa
Farma, which are in sub area Demak, Kudus and Purwodadi. Methods of data
analysis using multiple linear regression.

Processing results can be concluded that (1) there is a positive and
significant influence between the variables of consumer involvement on customer
retention, based on the results of the first hypothesis is accepted, (2) there is a
positive and significant influence between the variables of customer retention to
customer loyalty, based on the results of the second hypothesis can received, (3)
there is a positive and significant influence between the variables of consumer
engagement on customer loyalty, based on the results of the third hypothesis is
accepted.

Keywords: consumer engagement, customer retention, and customer loyalty
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