
x 
 

TABLE OF CONTENT 

Pages 

TITTLE ...................................................................................................... i 

APPROVAL ............................................................................................ ii 

VALIDATION........................................................................................ iii 

STATEMENT OF ORIGINALITY ...................................................... iv 

MOTTO .................................................................................................... v 

DEDICATION.......................................................................................... v 

ABSTRACT ............................................................................................. vi 

INTISARI .............................................................................................. vii 

ACKNOWLEDGEMENT ................................................................... viii 

TABLE OF CONTENT ........................................................................... x 

LIST OF TABLE ................................................................................. xiii 

CHAPTER 1 INTRODUCTION ............................................................ 1 

A. Background of The Study .............................................................. 1 

B. Limitation of The Study ................................................................. 4 

C. Objectives of Study ........................................................................ 4 

D. Significance of The Study .............................................................. 4 

E. Outline Of The Study ..................................................................... 5 

CHAPTER II REVIEW ON RELATED LITERATURE ................... 6 

A. Synopsis of Chef Film .................................................................... 6 

B. Popular Culture .............................................................................. 7 

B.1 Social Media as a Means of Popular Culture………………...9 

B.2 Fast Food as Product of Popular Culture .............................. 10 



xi 
 

C. Individual Psychology ................................................................. 12 

C.1 Inferiority Feeling ................................................................. 14 

C.2 Style of Life ........................................................................... 15 

C.3 Social Interest ........................................................................ 16 

C.4 Creative Power ...................................................................... 19 

C.5 Striving for Superiority ......................................................... 20 

CHAPTER III RESEARCH METHOD .............................................. 26 

A. Object of The Study ..................................................................... 26 

B. Types of The Data ........................................................................ 26 

C. Data Collecting Method ............................................................... 27 

C.1 Watching the Film ................................................................. 27 

C.2 Identifying the Data ............................................................... 27 

C.3 Classifying the Data .............................................................. 27 

C.4 Reporting the Data ................................................................ 27 

D. Data Analysis Method.................................................................. 28 

CHAPTER IV DISCUSSION ............................................................... 29 

A. American Popular Culture in Relation to Chef Film ................... 31 

A.1 The Social Media .................................................................. 32 

A.2 The Fast Food........................................................................ 37 

B. Struggles in American Food Business ......................................... 42 

B.1 Striving for Superiority ......................................................... 43 

B.2 Striving for Success ............................................................... 48 

CHAPTER V CONCLUSION AND SUGGESTION ......................... 52 

A. Conclusion ................................................................................... 52 



xii 
 

B. Suggestion .................................................................................... 53 

BIBLIOGRAPHY .................................................................................. 54 

APPENDIX ............................................................................................. 56 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



xiii 
 

LIST OF TABLE 

 

A. The Table of Categorized Data 

a. Answering the Problem Formulation No. 1 

b. Answering the Problem Formulation No. 2 

 

 

 

 

 

 

 

 

 


