DAFTAR PUSTAKA

Alo Liliweri, 1997, Sosiologi Organisasi, PT. Citra Aditya Bakti, Bandung

Altinay. L, Altinay. M, 2004 , “The Influence of Organisational Structure on Entrepreneurial
Orintation and Expansion Performance “, International Journal of Contemporary
Hospitality Management, Vol. 16 : Number 6 : pp. 334 — 344

Amit, R, P.J.H. Schoemaker, 1993, “Strategic Assets and Organizational Rent”, Strategic
Management Journal, 14, 33 — 46

Amit Raphael & Zott Christoph, 2001, “Value Creation In E-Business”, Strategic Management
Journal, Vol 14, pp. 33 - 46

Anderson. James C and A. Narus, 1990, A Model of Distributor Firm and Manufacturer Firm
Working Partnerships, Journal of Marketing 54 : 42-58

Asmindo Jawa Tengah,2007, Anggota Furniture Jawa Tengah 2007-2008, Semarang
Bappenas, 2006 Panduan Pembangunan Klaster Industri. Bappenas. Jakarta
, 2002,Gaining and Sustaining Competitive Advantage, 2" Edition, Prentice Hall
Buku Petunjuk Pelaksanaan, 2003, Pemberdayaan Konsultan Keuangan / Pendamping Usaha
Mikro, Kecil dan Menengah Mitra Bank (KKMB), Sekretariat Satuan Tugas
Pemberdayaan KKMB, Jakarta
Dahlstrom, Robert, Kevin M. McNellly, and Thomas W. Speh, 1996, "Buyer-Seller
Relationship in the Procurement of Logistical Services', Journal of Academy of
Marketing Science 24 (Spring) : 110-124

Day, George S., 1994, The Capabilities of Market-Driven Organizations, Journal of
Marketing, 58, 37-52

D’Aveni, R.A. Revenscraft D.J, Anderson P, 2004, “Form Comparate Strategy to Bussines-Level
Advantage: Relatedness As Resource Congrunce”, Managerial and Decision Economics,
25: pp.365 - 381
Dwyer, F. Robert and Sejo OH, 1987, "Output Sector Munificence Effects on The Internal
Political Economy of Marketing Channels', Journal of Marketing Research, 24
(November). 347-358
Ernest Dale, 1997. Organization, American Management Associations, New Y ork

Eugene McKenna dan Nie Beech. 2000, Manajemen Sumberdaya Manusia, Andi, Y ogyakarta

87



Fayolle. Alain dan Wasim Aloualou. 2005. “A Conseptual Approach of Entrepeneurial
Orientation Within Small Business Contex”.. Journal of Enterprising Culture. Vol. 13,
No. 1 (March 2005) 21-45

Farlan. Mc. Dalton, E, 1992, Management: Foundations And Practices, New Y ork, MacMillan

Ferdinand, Augusty TaE (2000) ; "Manajemen Pemasaran : Sebuah Pendekatan Stratejik”
Research Paper Series(O1) ; pp. 1-54

Ferdinand, Augusty, 2000, Sructural Equation Modeling Dalam Penelitian Manajemen, Badan
Penelitian Universitas Diponegoro, 1 SBN979-9156-75-0

Freddy Rangkuti, 2000, ,Anali.si.s SMOT Teknik Membedah Kasus Bisnis, Gramedia Pustaka
Utama. Jakarta

George A. Steiner, dan John B. Miner, 1997, Management Policy und.Strategy, Macmillan.
New Y ork

Hair, J.r; Joseph F; Rapht Anderson; Ronald L. Tatham and William C. Black, 1995,
Mullivariate Data Analysis Whit Resding.s, 4™. Prentice Hall International, Inc

Hani Handoko, 1990, Manajemen, Edisi 2, BPFE, Y ogyakarta
Husein Umar. 1998, Riset Akuntansi, PT. Gramedia Pustaka Utama. Jakarta

Hutt, Michael D, 2000, "Case Study the Social Network of a Strategic Alliance". Sloan Matt
Management Review, Gale Group

Indriyo Gitosudamo 1995, Sstem Perencanaan Dan Pengendalian Produksi, BPFE,
Y ogyakarta

Irawan, 1992, Ekonomika Pembangunan, BPFE Y ogyakarta

James Stoner, and Freeman, Edward, 1992, Management, New Jersey, Prentice Hall
International

Jhonson, Jean L, 1999, "Strategic Integration in Industrial Distribution Chanel : Managing
the Interfirm Relationship as a Strategic Asset”, Journal of Academy o fMarketing
Science, Volume 27 No. 1 h. 4-18

Jurnal Bisnis dan Ekonomi jo. 9 No. 2/2002. hal. 164 — 165

Krauss, Stetanie I, & Michae Frese e. al, 2005, “Entrepreneurial Orientatien: A Psychological

Model of Success among Southern African Small Business Owners™, Europian journal
of Work and Organizational Psychology, Vol 14, No. 3, pp. 315-344

88



Mantra, Ida Bagus, 1995, Metode Penelitian Survai, LP3ES, Jakarta
Masri Singarimbun, 1995, Metode Penelitian Survai, , LP3ES, Jakarta
Moekijat, 2002, Tata Lnksana Kantor Manajemen Perkantoran. Mandar Maju, Bandung

Morgan, dan Hunt Shebly, 1999, Commitment - "Trust Theory of Relationship Marketing,
Journal of Marketing, Vol. 58,p.20-38

Munawir, 1998, Analisa Laporan Keuangan, Edisi Ketiga, Liberty, Y ogyakarta

Nazir, 1985, Metode Penelitian, Ghalia Indonesia. Jakarta

Philip Kotler, 2002, Manajemen Pemasaran, Jakarta, Anggota IKAPI

Ross, William T, Jr, Anderson, Erin, & Weitz, Berton, 1977, "Performance in Principal
Agent Dyads : The Causes and Consequences of Perceived Asymmetry of

Commitment to the Relationship", Management Science.

Samu dkk, 1999, "Using Advertising Alliances for New Product Introduction”, Journal of
Marketing, Vol. 63, p. 57-74

Santoso Sastropoetro, 1998, Partisipasi, Komunikasi, Persuasi, dan Disiplin dalam
Pembangunan Nasional, Alumni, Bandung

Shane, S and Venkataraman, S., 2000.” The Promise of Entrepeneurship AS Field of Research™
Academy of Management Review.

Sharman. M.P. & Dean, J. W. (1991),Conceptualizing and measuring the organizational
enviroment : A multidimensional approach, Journal of Management, vol. 17, no. 4,
pp.681-700

Sigauw, J. A., Brown. G. & Widing, R.I;. (1994), The influence of the market orientation of
the firm on sales force behaviour and attitudes, Journal of Marketing, vol. 58, January,
pp. 22_28

Shipley, D., Cook, D and Egan, 1992, Colin, Power, Conflicl, and Co-operation in Brewer -
Tenant Distribution Channels, international Journal of Service Industry Management.

Sinkula James M., William E. Baker and Thomas Noordewcir. 1997, A Framework for
Market-Based Organizational Learning : Linking Values, Knowledge, and Behavior,
Journal of the Academy of Marketing Science, 25 (4) :305-318.

Sugiyono, 2001, Metode Penelitian Administrasi, Alfabeta, Bandung

89



Sudjana, 1996, Satistika Unluk Ekonomi dan Niaga, Jilid Il Edisi Baru, Tarsito, Bandung.

Sutisna, 2001, Perilaku Konsumen dan Komunikasi Pemasaran, PT. Remaa Rosdakarya,
Bandung

Sutrisno Hadi, 1991. Metodologi Research. Andi Offset. Y ogyakarta

Tan, JJ. & Litschert, R.J. (1994), Environment-strategy relationship and its performance
implications : An empirical study of the Chinese electronics industry, Strategic
Management Journal, vol. 15, pp. 1-20

Tilaar, 1997, Pengembangan Sumberdaycr Manusia dalam Era Globalisasi, PT. Grasindo,
Jakarta

Utsch, Andreas, 2000, “Innovativeness and Initiative as Mediators between Achievement
Orientation and Venture Performance”, Europian Journal of Work and Organizational
Psychology, Volume 9 Nomor 1, pp. 45— 62

Van Egeren, M. & O'Connor, S. (1998), Drivers o_f Market Orientation and performancein
service firms, Journal of Services Marketing. vol. 12 no. 1 pp. 39-58

Vosss G. and Voss Z., 2000, “Strategic Orientation Performance and Artistic Enviroment”,
Journal of Marketing, Vol. 64 pp. 67 — 83

Winardi, 1991, Organisasi Perkantoran dan Motivasi,. Alumni, Bandung
Zao, Hao, Scott E. Seibert and Gerald E. Hills, 2005, “The Mediating Role of Self-Afficacy in
the Development of Entrepreneurial Intentions”, American Psychological Associations,

p. 1265 - 1271

Zheng Zhou, Kevin. Bennet, Chi Kin. Tse ,2005. “The effects of strategic orientation on
technology and market based innovations”. Journal of Marketing, vol. 69, pp. 42 — 60

Zikmund, W.G., 1994, "Business Research Method" The Dryden Press, Thrid Edition,
International

Zimmerer, Thomas W., Norman M. Starborough, 2002, Essentials of Entrepreneurship and
Small Management, 3" Edition, Pearson Education, New Jersey

90



	Cover kemitraan.pdf (p.1-6)
	KEMITRAAN PER 6 Jan 09.pdf (p.7-100)

