
99 
 

DAFTAR PUSTAKA 

Aaker David A, 1991, Managing Brand Equity, Capitalyzing on the Value of a 

Brand Name, The Free Press:New York. 

 

Anwar. Caula. 2007 “ Analisis Strategi Membangun Loyalitas Konsumen Melalui 

diferensiasi produk,” Telaah Bisnis, Vol.2. No. 8 

 

Arief. M, 2010.”Pengaruh Strategi diferensiasi untuk Meningkatkan Daya Saing 

pada Hotel Trio Indah di Malang,” Jurnal Studi Manajemen . Vol. 4, 

No.2 

 

Basu S. Dharmmesta, T. Hani Handoko (2000), Manjemen Pemasaran, Analisis 

Perilaku Konsumen, BPFE, Yogyakarta 

 

Brunner, T.A., & Stocklin, M., & Opwis, K. 2008. Satisfaction, image and 

Loyalty:_new versus experienced customer. European Journal of 

Marketing Vol. 42 No. 9/10, 2008 pp.1095-1105 

 

Caves, R, Porter, M, 1978, Market Structure, Oligopoly, and Stability of Market 

Share. Journal Of Industrial Economics 26, 289-313 

Da Silva R.V, D.S., 2008 “ Online Corporate Brand Image, Satisfaction and 

Loyalty” Brand management, Vol 16 . No. 3, p., 119-144 

 

David, F.R. 1997. Strategic Management. Sixth Edition. Prentice Hall 

Internasional, New Jersey.  

 

Dharmesta, B.S. (1999). Loyalitas Pelanggan: Sebuah Kajian Konseptual Sebagai 

Panduan Bagi Peneliti. Jurnal Ekonomi dan Bisnis Indonesia, 14, (3). 

 

Donio’, J., Massari, P., & Passiante, G. 2006. Customer Satisfaction and Loyalty 

in a digital environment empirical test. Journal of Consumer Marketing 

23/7 (2006) 445-457 

 

Ehigie, O.B. 2006. Correlated of  Customer Loyalty to their Bank a Case Study in 

Nigeria. International Journal of  Bank Marketing Vol. 24 No.7, 2006 

pp.494.508 

 

Ghozali, Imam, 2009.2011, Aplikasi Analisis Multivariate dengan Program   

SPSS, BP 

UNDIP, Semarang. 

Grewal, D. & Levy. M. 2010. Marketing. Second Edition. New York: McGraw-

Hill. 

Griffin, Jill. 2003. Customer Loyalty: How to Earn it, How to Keep it. New 

York: Lexington Books 



100 
 

 

 

Heri S. Azizi Wafa, M. Jantan (2001), Analisis Strategi Generik dan Prestasi  di 

Indonesia. Kompak, Jurnal Ekonomi dan Bisnis Yogyakarta, Hal 322-

336 

 

Husein, Umar, (2000), Strategic Management in Action : Konsep dan Analisi 

manajemen Strategi Bisnis Unit Berdasarkan Konsep Mikael R Porter, 

Fres R David dan Wheeler Hunger, PT. Gramedia, Jakarta. 

 

Keller, K. L. 2008. Strategic Brand Management: Building, Measuring, and 

Managing Brand Equity. Third Edition. USA: Pearson International 

Edition. 

Kotler, Philip, 1997. Manajemen Pemasaran: Analisis, Perencanaan, 

Implementasi dan pengendalian (Edisi kedelapan, terjemahan Arcella 

Ariwati Hermawan), Jakarta: Salemba Empat. 

 

Kotler, Philip. 2003. Manajemen Pemasaran, Edisi Milenium, PT Prenhalindo, 

Jakarta 

 

Khusniyah, P dan Basu Swasta DH.(2002), Perilaku Beralih Merek Konsumen 

Dalam Pembelian Produk Otomotif. Jurnal Ekonomi dan Bisnis 

Indonesia. Vol.17 No.3, 288-303 

 

Kursunluoglu, E.2010,” Customer Service Effect on Customer Satisfaction and 

Customer Loyalty: A field Research in Shopping center in Izmir City-

Turkey”, Internationel Journal of Bussiness and Social Science, Vol.2 

No. 17. 

Malik, M.E. 2011,”Interrelationship between Customer based Brand Equity 

Construct: Empirical Evidence from Hotel Industry of Pakistan’, 

Interdisciplinary Journal of Contemporary Research in Bussiness. 

Vol.3, No.4. 

 

Martenson, R. 2007, Corporate brand images. Satisfaction and store loyalty. 

International Journal of Retail and Distribution Management. Vol. 35 

No. 7, 2007 pp. 544-555. 

 

Martinez, E., Polo, Y., & De Chernatony, L. 2008. Effect of Brand Extension 

Strategies on Brand Image: A Comparative Study of the UK and Spanish 

Markets. International Marketing Review. Vol.25. No.1. Page 107-137. 

Minastitik, Dwi Anjani (2001), Strategi Membangun Image Konsumen melalui 

Diferensiasi Produk,” Jurnal Manjemen Daya Saing Vol.1 No.2, 118-

132 

 

Mohsan, F. 2011. Impact of Customer Satisfaction on Customer Satisfaction on 

Customer Loyalty and Intentions to Switch: Evidence from Banking 



101 
 

Sector of Pakistan”, International Bussiness and Social Science. Vol. 2 

No. 16 

 

Mulyana. 2012. Pedoman Penulisan Pra Skripsi Skripsi Artikel Ilmiah. 

Semarang 

 

Porter, M. 1986. Competitive Advantage. New York: The Free Press 

Randal, G. 2001. The Art of Marketing (A Practical Guide to Planning Your 

Strategy) . New Delhi : Crest Publishing Host. 

 

Roslina. 2010. “Citra Merek : Dimensi, Proses pengembangan serta 

Pengukurannya,” Jurnal Bisnis dan Manajemen. Vol.6 No.3 ,Hal 

333:346 

 

Sekretariat AISI. 24 Januari (2007). www.aisi.co.id 

 

Sekretariat PT Astra Honda Motor .2010. www.astra-honda.com 

 

Solomon, M. (2004). Consumer Behaviour: Buying, Having, Being. Sixth 

Edition. New Jersey: Prentice Hall 

 

Sondoh, S.L., Omar,M.W., Wahid, N.A., Ismail, I.& Haru, A.  2007” The Effect 

of Brand Image on Overall Satisfaction and Loyalty Intention In The 

Context Of Colour Cosmetic. Journal Asian Academy of Management, 

12(1): 83-107 

 

Sukawati, Tjokorda 2007. “Pengaruh Strategi Diferensiasi terhadap Kepuasan 

Pelanggan Pita Maha A Tjampuhan Resort & Spa di Ubud,” Buletin 

Studi Ekonomi Vol. 12 No. 1 

Supranto,  J. 2001, Pengukuran Tingkat Kepuasan pelanggan, PT Asdi 

Mahasatya, Jakarta 

Surahmad. 2001. Manajeman Pemasaran Edisi ke Empat Jilid 1. Erlangga,  

Jakarta. 

Temporal, P. (2001). Branding in Asia, Revised Edition. John Willey & Sons, 

Asia Pte, Ltd 

 

Travis, D. 2000. Emotional Branding: How Succesfull Brands Gain The 

Irrational Edge. Jakarta: Prima Venture. 

 

Trout, J. 2001. Differentiate or Die. Jakarta : Erlangga. 

Widodo, 2011. Metodologi Penelitian Manajemen, Unissula Press. Semarang 

Zeithaml, V.A., & Bitner, M. J. 2000. Services Marketing, Integrating Customer 

Focus Across Firm, Second edition, Irwin McGraw-Hill 

http://www.aisi.co.id/
http://www.astra-honda.com/

