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_.I.I:l'-illl]. Kuesioner
I. Identitas Responden

Pilihlsh zalah zatn piliban jawaban dalam Lossionsr ind.

1) Kama :
1) Usia: {)17-24

{12530

{13135
3) Pandidikan Tarskk ) { ) SMA/ Sadorajat

5) Anda pamah membali produk Jenane Muobarok? ) va

{ ) Tidak



J[LPHI.‘I.i‘IkPﬂgiIiIlEIE-HIIE’
Pilihlsh pads jawaban vang paling 2esus dengan pendapat Anda pada kolom vang
tarzadia. Pemilaian dapat Anda berikan berdasardian pilihan bariloot:

35 : SamEat Setuju

T8

,,,,,

—
lama sehingga bisa sava simpan

2. | Sava merasa produk jemang mubaro]

awet dan taban lama

3. | Harga vang sava bavar sesuai dengal

beualitas produk vang sava dapatkan

4. | Setelah sava menikmati produk jenan|

mubarck, rasanyva nikmat dibandinj
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dengan jenang vang lam

Gambar Label halal pada kemasal
Jenang Mubarck nampek yelas

Bahan vang digunakan aman dan halal

Ul Zasforts) s
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4 | Setelah menasakan produk  jeman
mubarok, sava tidak inpin berganti K
mekanzn produk lain
Lampiran 2 T Validitaz
Kualitas Produk{X1) e
l\-"\.
} ,-..r'- r | Kussioner | Kuessoner
4 X1 Total
Kuesiones 1 1 h i 702"
f,.u‘ { .
.L: \ } ) \?
.i" il
- 100
Kugsioner 2 , = 5~ 704"
o !
Sig. <000 i)
N 100 100
Kuesimerd  Pears ! /A TJar
ﬂ ! ) . IJ.'.I
Sig ta-ﬁi J 000 000
M — 1w 100 ‘ 100 100
Kuasioner4 Pearsan A8 A58 ATE i N
Cormakion
Sig. (2-1ailed) Lilia] 0ad 0 Reil]
M 100 100 100 100 100
Kuesioner X1 Pearsan J 04" T4 NERD i
Total Cormelation
Sig. (2-1ailed) 000 000 004 000
M 100 100 100 100 100

**. Comelation is significant at Te 0.01 keval (21ailed).
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Labelizasi Halal{X2)
Comalaticns
Kiuessiones X2
Kuesioner § | Kuesioner § | Kuesiones 7 Tkl
Kiuessicrer 5 Prsayr=on Cormedafion 1 a4 247 |
Sig. {2-toilesd ) 053 m3 0
H 100 100 100 100
Kuesiomer § Prsayr=on Cormedafion 1484 1 435 741
Sig. {2- il ) 053 L] 0
H 100 100 100 100
Kiuessicrer 7 Pagr=on Cormdafion | <08 435 1 754
Sig. {2- il ) -2 mil 000 0
H 104 100 100 100
Kiuessicmes }2 Parson Comfsgo | Lo R T 54 i
s oo (2-kelerdy, J ) |
N 10 100 100 100
- Comelaiion i sio il e 005 vl (Bmedy. 0 ) S )
. Comulafon issiorlica of Fe 0] tewalfd s, <10 S
Kepuazan Komumen (Y)
________________________________
Kuessioresr '
Eiesicren & | Kuesderes 3| Kiwsganes 10 Tkl
Flessicores § Pear=on CifdiSasn | - e Bl = vl e Lt A1g
Siy. (2-teaec} \ J000 L] 0
H 100 100 100 100
Kiuessicrer 9 Prsaron Cormeladion 342 1 G i v
Sig. [2-tailed) 00 LLiY| 0
H 100 100 100 100
Kiuessicmer 10 Presaar=on Cormedadion it i] 318 1 AT
Sigy. [2-tailed) 00 0 0
H 100 100 100 100
Kiuessiomes ' Pesar=on Cormedadion A9 a2 LISy i
Tl Sin. [2-tailed) L] 0 00
H 100 100 100 100

. Coredafion issigrificard a1 fhe 0001 lewved {2-taled).




Lovalitas Konsumen (Z)

Correlations
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Kuesioner | Kuesioner | Kuesioner | Kuesioner | Kuesioner

11 12 13 14 Z Total

Kuesioner 11  Pearson 1 827 A647 6037 853"
Correlation

5ig. (2-tailed) 000 000 000 000

M 100 100 100 100 100

Kuesioner 12  Pearson B2 1 A27 B217 8207
Correlation

Sig. (2-tailed) 000 .000 000 000

M 100 100 100 100 100

Kuesioner 13 Pearsan 5647 A27" 1 441" T3y
iCorrelation

Sig. (2-tailed) 000 000 000 000

M 100 100 100 100 100

Kuesioner 14  Pearson 603" 214" A49” 1 8347
Correlation

Sig. (2-tailed) 000 000 000 000

M 100 100 100 100 100

KuesionerZ | Pearson 8537 829 ¥33 834" 1
Total Correlation

Sig. (2-tailed) 000 000 000 000
M 100 100 100 100 100

**_ Correlation is significant at the 0.01 level (2-tailed).




Lampiran 3 Uji Reabilitas
Kualitas Produk (X))

Case Processing Summary

N U
Cases  Walid 100 100.0
Excuded® 0 0
Total 100 100.0

a. Listwis e deletion based on all varables inthe procedure
Reliability Statistics

Cronbach's
Alpha M of ltems
J87 5
Labelisasi Halal (X3)
Case Pro cessing Summary
N B
Cases  “alid 100 100.0
Excuded b Al
Taotal 100 1000
a. Listwis e deletion based on all vanables inthe
procedure.
Reliability Stafistics
Cronbach's
Alpha M of tems
T88 4

Kepuasan Konsumen (Y)

Case Processing Summary

N %
Cases  “alid 100 100.0
Excluded 0 0
Total 100 100.0

a. Listwis g deletion based on all varables inthe

Reliability Statistics



Case Pro u::essu'ng summary

M %
Cases  Walid 100 100.0
Excluded 0 0
Total 100 100.0
procedure.
Reliability Statisfics
Cronbach's
Alpha M of ltems
819 4
Lovalitas Konsumen (Z)|
Casze Pm-nesaing Summary
M %o
Cases | Walid 100 10
Excluded® 0 (8
Total 100 100.0

a. Listwis e deletion based on all varables inthe

procedure.

Reliability Statistics

Cronbach's
Alpha

M of [tems

8189

]
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1. Uji Normalitas

Model Regresil

One-Sample

Kolmogorov- Smirnow Test

Unstandardized
Residusl

M 100
Momnal Parameters=> Mean 0000000

Std. Devwvietion 1. 3276977
Most Extreme Differences Absolute 028
Paositive J08s
Megative -.080
Folmogorowv-Smirmowy & 8556
Asymp. Sig. (2-tailled) 457

g. Test distibution i Mormal.

b. Calculated from dats.

Model Regresi 2

Cine-Samiple

Kolm ogorov-Smirncw Test

Unstandardized
Residusl

M 100
Mormal Parameters®~ Mean .000o0040
Std. Deviation 1.186574983

Most Extreme Differences Absolute 068
Paositive 068

Megatve -.067

Kaolmogorowv-Smirnow Z 82
Asymp. Sig. [2-tailed) 41

a8. Test distribution is Momal.

. Calculated from data.
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2. Uji Multikolinearitas

Uji Multikolinieritas

Model Regresi 1

92

Coefficients®
Maodel Unstandardized Standardized Caollinesarty
Coefficients Coefficients Statistics
B Std. Ermog Bets t Sage | Tolerance | VIF
1 [Constant) 1.746 1373 1.265 209
Kualitas 263 MBS 314 2985 04 o 1.732
Produk
Labelizasi 453 33 382 3440 001 BTT | 1.732
Halal
8. Dependent Varable: Wepuasan Konsumen
Model Regresi 2
Coefficients®
Model Unstandardized Standardzed Collinearity
Coefficients Coefficients Statistics
B Std. Emor Bats t Sig. | Tolerance | WIF
1 [Constant) -5.070 1.248 -4.063 0oa
Kuslitas Produk 520 083 434 5284 0o G289 1.8
Labelizasi Halsl 468 A27 258 3.7 000 A18) 1.943
Kepuasan AGT a1 326 5122 oo 622 1.609
Konsumen

g. Dependent Vanable: Loysltas Konsumen
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3. Uji Heterokedasitas

Uji Heterokedastisitas

Model Regresi 1

Scocatterplot
Depearndanmt Warimble: HKepussarn Konsurmsr

Regression Studertized Residual

T T T T T
- - (=] 1 =2

Regressien Standardized Predicted Valus



Lampiran 4 Analisis Jalur Regresi

Model Regresil

94

Coefficients®
Model Standardized
LInstandardized Coeffici ents Coefficients
B Std. Error Beta t Sig.

1 (Constant) 1.745 1.379 1.266 209
Kualitas Produk 263 088 314 2985 004
Labelisasi Halal 458 133 362 3.440 00

a. Dependert Variable: Kepuasan Konsumen

Model Regresi 2
Coefficients®
faodel Urnstandardized Standardized
Coeffici ents Coefficients
B =td. Error Beta it 3ig.

1 [ Constant) -5.07TD 1.248 -4 083 000
Kualitas Produk 520 83 434 5.284 000
Labelisasi Halal AEDT A27 255 3.70 000
Kepuasan Konsumen A48T 09 26 5122 D00

a. Dependert Variable: Loyalitas Konsumen

Lampiran SUji T
Coefficients®
Model Standardized
Lnstandardized Coeffici ents Coefficients
B Std. Error Beta t Sig.

1 (Constant) 1.746 1.379 1.266 209
Kualitas Produk 263 038 314 2985 004
Labelisasi Halal A5B 133 362 3.440 001
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Coefficients®
Mod=l Standardized
Unstandardized Cosflicients Coefficients
B Sid. Error Beta i Sig.
{Constant) 1.T46 1.319 1.266 20
Huslitas Produk ot x4 i 214 2.985 Rl
LabelisasiHalsl 458 ) i B2 3.440 01
3. Depend=nt Varnsble: Keprasan Konsumsan
f
Coefficients”
Model U nsizndardized Standardized
Cosfficients Cosflicients
B Sid. Emmor Bets i Sig.
{Constant) -5.0TD 1.248 -4 B3 ik
Huslitzs Produk £ T L 434 6.254 ik
LabeliszsiHalsl 468 AT 200 2101 ikl
Hepussan Honswmsn T i) | . ¥ o1z i

3. Depend=nt Variable: Loyslias Kons umen

Lampiran 6 Uji Koefisien Determinasi (B2 atan R-Squared)

Model Regresi 1

Model Summary

Mods|

T -

— g
R Squaie AR TSR T

5
f
:

Std. Error of the

Estimste

B15e

ATE

1. 341

a. Predictors:

hodel Regresi 2

{Constant), Labelisasi Halsl, Huslitas Produk

Model Summary

Mods|

R Sguars

Adjusted R Sguars

Std. Error of the

Estimste

BT

.THE

T51

1,204

3. Predictors: {Constant), Kepussan Konsumen, Kualitas Produk, Labslisasi Halsl




Lampiran 7 Uji Sobel

Uji Sobel 1

a [0314 @
B [0326  |®
skx: (0088 @
sks: [0.0:1 @
| calcutater ]

Sobel test statistic:

One-tailed probability: 0.00
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Lampiran 8 Tabulasi Data

Kualitas Produk (X1)
Kualitas Produk
Total
X1.1 X1.2 X1.3 X1.4
5 5 5 5 20
5
4
4
4
5
4
5
4
4
5
4
5
5
4
5 5 3 5 18
4 4 4 4 16
3 4 4 3 14
4 4 4 4 16
4 4 4 4 16
2 4 4 4 14
3 5 4 5 17
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19

16

15

20

15

14

16

15

14

16

20

16

16

17
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17

16

15

13

17

16

19

16

16

16

15

12

20

16
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19

12

15

15

14

16

20

ULA

[

\Vitad

"
-
—+
-

Fa

18

18

15

14




Labelisasi Halal (X2)
X2.1 X2.2 X2.3
5 5
5 4 4
4 4
5 5 4
5 4
5 5
4 4 4
4 5 4
2 5
4 5
5 5
5 4 4
4 4
5 5
4 3
5 5
4 4
4 4 4
4 5
5 4
4 4 4
5 5 4
5 5
5 4 4
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Kepuasan Konsumen (Y)

Y.l
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Loyalitas Konsumen (Z)
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