
viii 

 

 

 

DAFTAR ISI 

 

Abstrak ............................................................................................................................................ 4 

KATA PENGANTAR .................................................................................................................... 6 

DAFTAR ISI ................................................................................................................................... 8 

BAB I .............................................................................................................................................. 1 

PENDAHULUAN .......................................................................................................................... 1 

1.1 Latar Belakang Masalah ........................................................................................................ 1 

1.2 Rumusan Masalah ................................................................................................................ 6 

1.3 Pertanyaan Penelitian ............................................................................................................. 6 

1.4 Tujuan Penelitian ................................................................................................................... 6 

1.5 Manfaat Penelitian ................................................................................................................. 7 

BAB II ............................................................................................................................................. 8 

TINJAUAN PUSTAKA ................................................................................................................. 8 

2.1 Landasan Teori ...................................................................................................................... 8 

2.1.1 Relational Interaction Capability ........................................................................................ 8 

2.1.2 Empowered Interaction Capability ..................................................................................... 9 

2.1.3 Development Interaction Capability................................................................................. 10 

2.1.4 Emotional Value Co Creation ........................................................................................... 11 

2.1.5 Market Performance ......................................................................................................... 12 

2.1.6 Relational interaction capability dan emotional value co-creation .................................. 13 

2.1.7 Empowered interaction capability dan emotional value co-creation ................................ 14 

2.1.8 development interaction capability dan emotional value co-creation .............................. 14 

2.1.9 Emotional value co-creation dan market performance ..................................................... 15 

2.1.10 Model Kerangka Berpikir ............................................................................................... 16 

BAB III ......................................................................................................................................... 17 

METODOLOGI PENELITIAN.................................................................................................... 17 

3.1 Jenis dan Sumber Penelitian ................................................................................................ 17 

3.2 Populasi, Sampel dan Teknik Pengambilan Sampel ............................................................ 17 

3.4 Variabel penelitian ............................................................................................................... 19 

3.5 Teknik Analisia Data ........................................................................................................... 21 

BAB IV ......................................................................................................................................... 26 



ix 

 

 

 

HASIL PENELITIAN DAN PEMBAHASAN ............................................................................ 26 

4.1 Gambaran Umum Objek Penelitian / Responden ................................................................... 26 

4.2 Deskripsi Variabel Penelitian ................................................................................................. 29 

4.3 Uji Validitas dan Realibilitas................................................................................................... 41 

4.4 Analisis Linear Berganda ........................................................................................................ 46 

4.5 Uji Kelayakan Model .............................................................................................................. 48 

4.6 Uji Asumsi Klasik ................................................................................................................... 49 

4.7 Uji Hipotesis ........................................................................................................................... 52 

BAB V .......................................................................................................................................... 59 

5.1 Kesimpulan ............................................................................................................................. 59 

5.2 Implikasi Manajerial ............................................................................................................... 61 

5.3 Keterbatasan Penelitian ........................................................................................................... 61 

5.4 Agenda Penelitian Mendatang ................................................................................................ 62 

Daftar Pustaka ............................................................................................................................... 63 

LAMPIRAN .................................................................................................................................. 65 
 



 

 

 

 


