
xiii 

 

 

 

 

DAFTAR ISI 

HALAMAN JUDUL ................................................................................................ i 

HALAMANPENGESAHAN ................................. Error! Bookmark notdefined. 

PERNYATAAN KEASLIANPENELITIAN ........................................................ iv 

PERNYATAAN PERSETUJUAN PUBLIKASIKARYAILMIAH...................... v 

MOTO ..................................................................................................................... vi 

KATAPENGANTAR ........................................................................................... vii 

ABSTRACT ............................................................................................................. ix 

ABSTRAK .............................................................................................................. x 

INTISARI ................................................................................................................xi 

DAFTARISI ......................................................................................................... xiii 

DAFTARGAMBAR ............................................................................................. xv 

DAFTARTABEL ................................................................................................. xvi 

DAFTAR LAMPIRAN ...................................................................................... xvii 

BABI ....................................................................................................................... 1 

PENDAHULUAN................................................................................................... 1 

 LatarBelakang ........................................................................................... 1 

 RumusanMasalah ..................................................................................... 7 

 TujuanPenelitian ....................................................................................... 7 

 ManfaatPenelitian ..................................................................................... 8 

BAB II ..................................................................................................................... 9 

KAJIAN PUSTAKA ............................................................................................. 10 

 LandasanTeori ........................................................................................ 10 

 HalalProduk ........................................... Error! Bookmark notdefined. 

 KualitasPromosi ..................................... Error! Bookmark notdefined. 

 Trust(Kepercayaan) ............................... Error! Bookmark notdefined. 

 MinatBeli ............................................... Error! Bookmark notdefined. 

 KeputusanPembelian ............................................................................ 17 



xiv 

 

 

 PengembanganHipotesis ......................................................................... 18 

 Hubungan Antara Halal Produk danMinatBeli ...................................... 18 

 Hubungan Antara Kualitas Iklan danMinatBeli ................................... 19 

 Hubungan Antara Trust danMinatBeli ................................................. 19 

Peran Trust Dalam Memoderasi Hubungan Halal Produk Dengan MinatBeli

 20 

Peran Trust Dalam Memoderasi Hubungan Kualitas Iklan Dengan MinatBeli

 21 

 Pengaruh Minat Beli TerhadapKeputusanPembelian ..................... 22 

 ModelEmpirik ......................................................................................... 22 

 HipotesisPenelitian .................................................................................. 23 

BABIII................................................................................................................... 25 

METODEPENELITIAN ....................................................................................... 25 

 JenisPenelitian ........................................................................................ 25 

 PopulasidanSampel ................................................................................. 25 

 Populasi ........................................................................................... 25 

 Sampel .................................................................................................. 26 

 SumberData ............................................................................................ 27 

 DataPrimer .......................................................................................... 27 

 Sekunder .......................................................................................... 27 

 MetodePengumpulanData ...................................................................... 28 

 Definisi OprasionaldanIndikator ............................................................ 28 

 Teknik AnalisisData ............................................................................... 30 

 Analisis Regresi BergandadanModerasi ............................................. 33 

BABIV .................................................................................................................. 36 

HASIL PENELITIANDANPEMBAHASAN ...................................................... 36 

 Gambaran UmumRespondenPenelitian .................................................... 36 

 DeskripsiVariabelPenelitian ..................................................................... 38 

 Deskripsi VariabelHalalProduk ...................................................................................... 39 

 Deskripsi VariabelKualitasIklan ..................................................................................... 40 

 Deskripsi VariabelKepercayaan(trust)........................................................................... 42 

 Deskripsi VariabelMinatBeli ........................................................... 43 



xv 

 

 

 Deskripsi VariabelKeputusanPembelian ........................................................................ 45 

 Teknik AnalisisData .................................................................................. 46 

 UjiValiditas 46 

 UjiReliabilitas 47 

 UjiAsumsiKlasik ....................................................................................... 48 

 UjiNormalitas 48 

Uji Normalitas ModelRegresi1 ....................................................................................... 48 

Uji Normalitas ModelRegresi2 ....................................................................................... 49 

 UjiMultikolinieritas......................................................................................................... 50 

 UjiHeterokedastisitas ...................................................................................................... 51 

Uji HeterokedastisitasModel1 ......................................................................................... 51 

Uji HeterokedastisitasModel2 ......................................................................................... 52 

 Uji Analisis RegresiLinierBerganda ......................................................... 53 

 UjiHipotesis............................................................................................... 55 

 Ujit 55 

 Uji F 57 

 UjiKoefisienDeterminasi ................................................................................................ 58 

 Pembahasan ............................................................................................... 58 

 Pengaruh Halal Produk TerhadapMinatBeli ................................................................... 58 

 Pengaruh Kualitas Iklan TerhadapMinatBeli .................................................................. 59 

 Pengaruh Kepercayaan TerhadapMinatBeli ................................................................... 60 

 Pengaruh Kepercayaan Dalam Memoderasi Halal Produk Terhadap 

MinatBeli ................................................................................................... 61 

 Pengaruh Kepercayaan Dalam Memoderasi Kualitas Iklan Terhadap 

MinatBeli ................................................................................................... 62 

 Pengaruh Minat Beli TerhadapKeputusanPembelian ..................................................... 62 

BABVPENUTUP .................................................................................................. 64 

 Kesimpulan .............................................................................................. 64 

 Implikasi .................................................................................................... 66 

 KeterbatasanPenelitian .............................................................................. 67 



xvi 

 

 

 Agenda PenelitianMendatang ................................................................... 67 

DAFTARPUSTAKA ............................................................................................ 68 

LAMPIRAN .......................................................................................................... 72 



xv 

 

 

 

 
DAFTAR GAMBAR 

 

Gambar 2.1 ModelEmpirik Penelitian .................................................................. 23 

 

Gambar 4.2 Grafik Normal P-Plotmodel1. ........................................................... 48 

 

Gambar 4.2 Grafik Normal P-PlotModel2. .......................................................... 49 

 

Gambar 4.3 Grafik ScatterplotModel1. ................................................................51 

 

Gambar 4.3 Grafik ScatterplotModel2. ................................................................52 



xvi 

 

 

 

 

DAFTAR TABEL 

Tabel 3.1 Definisi, Indikator danPengukuranVariabel ........................................ 31 

Tabel 4.1Identitas Responden ............................................................................... 36 

Tabel 4.2 Tanggapan Responden MengenaiHalalProduk. .................................... 39 

Tabel 4.3 Tanggapan Responden MengenaiKualitasIklan .................................... 40 

Tabel 4.4 Tanggapan RespondenMengenaiKepercayaan ..................................... 42 

Tabel 4.5 Tanggapan Responden MengenaiMinatBeli ......................................... 43 

Tabel 4.6 Tanggapan Responden MengenaiKeputusanPembelian ....................... 45 

Tabel 4.7 HasilUjiValiditas .................................................................................. 46 

Tabel 4.8 HasilUjiReliabilitas ............................................................................... 46 

Tabel 4.9 HasilUjiMultikolinieritas ...................................................................... 46 

Tabel 4.10 Hasil Analisi RegresiLinierBerganda ................................................. 53 

Tabel 4.11 Hasil StatistikUjiF ............................................................................... 57 

Tabel 4.12 Hasil UjiKoefisienDeterminasi ........................................................... 58 



xvii 

 

 

DAFTAR LAMPIRAN 

Lampiran 1 LembarKuesionerPenelitian .............................................................. 73 

Lampiran 2 TabulasiDataKuesioner ..................................................................... 76 

Lampiran 3 UjiValiditasKuesioner ....................................................................... 79 

Lampiran 4 UjiReliabilitas Kuesioner .................................................................. 81 

Lampiran 5 UjiNormalitasP-Plot .......................................................................... 82 

Lampiran 6UjiMultikolinieritas ............................................................................ 83 

Lampiran 7UjiHeterokedastisitas .......................................................................... 84 

Lampiran 8 RegresiLinier Berganda ..................................................................... 85 

Lampiran 9UjiHipotesis ........................................................................................ 86 


