
 

 

 

DAFTAR PUSTAKA 

 

Adi, Kukuh Jumi. 2013. Esensial Konseling: Pendekatan Traint and Factor dan 

Client Centered. Yogyakarta : Garudhawaca.  

Adriza. 2015. Membangun Citra Lembaga Perguruan Tinggi Yang Berbasis 

Vokasi. Yogyakarta : Deepublish.  

Agustin, Rina Dewi. 2015. “Pengaruh Green Marketing Terhadap Minat Beli 

Serta Dampaknya Pada Keputusan Pembelian (Survei Pada Konsumen Non-

Member Tupperware Di Kota Malang(”. Jurnal Administrasi Bisnis. Vol. 22 

No. 02. h. 1-10 

Akyüz, Aysen. 2013. “Determinant Factors Influencing EWOM”. Mediterranean 

Journal of Social Sciences. Vol. 4. No. 11. pp. 159-166. 

Alfina, Ika et al. 2014. “The Impact Of Cognitive Trust And E-Wom On Purchase 

Intention In C2c E-Commerce Site”.   Journal of Computer Science . 10 

(12): 2518-2524 

Ali, Hasanuddin & Lilik Purwandi. 2017. Millennial Nusantara: Pahami 

Karakternya, Rebut Simpatinya. Jakarta : PT Gramedia Pustaka Utama. 

Amblee, Naveen & Tung Bui. 2011. “Harnessing the Influence of Social Proof in 

Online Shopping: The Effect of Electronic Word-of-Mouth on Sales of 

Digital Microproducts”.   International Journal of Electronic Commerce. 

Vol. 16, No. 2, Winter 2011-12. pp. 91-113.  

Anandita, Florentinus Bigar Anung &  Sumarno Dwi Saputra. “Analisis Pengaruh 

Kepercayaan, Keamanan, Kualitas Pelayanan, dan Persepsi Akan Risiko 

Terhadap Keputusan Pembelian Melalui Situs Jejaring Sosial”. Jurnal 

Ekonomi Dan Kewirausahaan Vol. 15 No 2. h. 203-210. 

Anastasiei, Bogdan & Nicoleta Dospinescu. 2019. “Electronic Word-of-Mouth for 

Online Retailers: Predictors of Volume and Valence”. MDPI: Sustainability 

Journal. Vol 11, Issue 03. pp. 814. 

Ardyanto, Denni et al. 2015. “Pengaruh Kemudahan Dan Kepercayaan 

Menggunakan E-Commerce Terhadap Keputusan Pembelian Online (Survei 

Pada Konsumen www.Petersaysdenim.com(”. Jurnal Administrasi Bisnis. 

Vol. 22, No.1. hal. 1-8.  



 

 

 

Auinger, Andreas et al. 2016. “Branding, Marketing and Consumer Behavior”. 

HCI in Business, Government, and Organizations: eCommerce and 

Innovation: Third International Conference (Part 1). Fiona Fui-Hoon Nah & 

Chuan-Hoo Tan (eds). pp. 365-376. 

Badan Pusat Statistik (BPS). 2018. Profil Generasi Milenial Indonesia. Jakarta: 

Kementerian Pemberdayaan Perempuan dan Perlindungan Anak. 

Barker, Shane. 2018. “Building Trust With E-commerce Shoppers Is All About 

Emotions and Trust”. Artikel online. Melalui https://www.inc.com/shane-

barker/how-your-e-commerce-business-can-build-trust-with-new-customers 

.html. Diakses tanggal 28 Agustus 2019. 

Basari, M Taufikul. 2019. “Google Potret Perubahan Perilaku Konsumen Online 

Indonesia”. Artikel Online. Melalui https://teknologi.bisnis.com/read/201 

90121/282/880888/google-potret-perubahan-perilaku-konsumen-online-in 

donesia. Diakses tanggal 29 Agustus 2019. 

Bell, Chip R & Bilijack R Bell. 2003. “Magnetic Service 7rahasia Menciptakan 

Pelanggan Setia”. Cet. I. h. 54. Diterjemahkan oleh Anies Lstiati. Bandung: 

Penerbit Kaifa. 

Bhat, Shahid Amin et al. 2016. “A Review Paper on E-Commerce”. Asian Journal 

of Technology & Management Research,Vol. 6. Issue 1. pp. 16-21. 

Bova, Breda & Sharon Pelan. 2011. “Generational and Gender Shifts in Academic 

Medicine”. International Library of Ethics, Law, and the New Medicine: 

Changing Landscape of Academic Women's Health Care in the United 

States. Wiilliam F. Rayburn & Jay Schulkin (eds). pp.. New York: Springer 

Science and Business Media.  

 

Budiman, Dedy. 2016. Sales Insight : Pride, Passion, Profit. Jakarta : PT 

Gramedia Pustaka Utama. 

Cannon, Joseph P. et al. 2008. Pemasaran Dasar 1: Pendekatan Manajerial 

Global (16th edt). Diterjemahkan oleh Afia R. Fitriati & Ria Cahyani. 

Jakarta: Salemba Empat.  

Cheung, Christy M.K & Dimple R Thadani. 2012. “The impact of electronic 

word-of-mouth communication: A literature analysis and integrative 

model”. Elsevier, Decision Support Systems 54, pp. 461-470.  

Cheung, Man Yea et al. 2009. “Credibility of Electronic Word-of-Mouth: 

Informational and Normative Determinants of Online Consumer 

Recommendations”. International Journal of Electronic Commerce. Vol.13, 

Issue 04. pp. 9-38.  

https://www.inc.com/shane-barker/how-your-e-commerce-business-can-build-trust-with-new-customers%20.html
https://www.inc.com/shane-barker/how-your-e-commerce-business-can-build-trust-with-new-customers%20.html
https://www.inc.com/shane-barker/how-your-e-commerce-business-can-build-trust-with-new-customers%20.html
https://teknologi.bisnis.com/read/201%2090121/282/880888/google-potret-per
https://teknologi.bisnis.com/read/201%2090121/282/880888/google-potret-per
https://www.springer.com/series/6224


 

 

 

Chu, S.-C., & Kim, Y. 2011. “Determinants of consumer engagement in 

electronic word-of-mouth (eWOM( in social networking sites”. 

International Journal of Advertising, 30(1), 47–75. 

 

Constantinides, Efthymios & Nina Isabel Holleschovsky. 2016. “Impact of Online 

Product Reviews on Purchasing Decisions”. Proceedings of the 12th 

International Conference on Web Information Systems and Technologies . 

Vol 1: WEBIST, pp. 271-278.  

Debora, Yantina. 2016. Berapa Besar Pengaruh Ulasan Pembeli Saat Berbelanja 

Online?. Artikel online. Diakses tanggal 28 Agustus 2019. Melalui 

https://tirto.id/berapa-besar-pengaruh-ulasan-pembeli-saat-berbelanja-online 

-b7Gm 

Delafrooz, Narges et al. 2011. “A Research Modeling to Understand Online 

Shopping Intention”. Australian Journal of Basic and Applied Sciences. 

Vol. 5 (5). pp. 70-77.   

Durianto, Darmadi. dkk. 2001. Strategi Menaklukan Pasar  Melalui  Riset  Ekuitas  

Merek  dan Perilaku  Merek. h. 43.  Jakarta  :  PT.  Gramedia Pustaka 

Utama. 

Eid, Riyad. 2013. Managing Customer Trust, Satisfaction, and Loyalty through 

Information Communication Technologies. United States of America : IGI 

Global.  

Faiza, Arum et al. 2018. Arus Metamorfosa Milenial. Kendal : Penerbit Ernest. 

Farki, Ahmad et al. 2016. “Pengaruh Online Customer Review dan Rating 

Terhadap Kepercayaan dan Minat Pembelian pada Online Marketplace di 

Indonesia”. Jurnal Teknik ITS. Vol 5, No.2. h. A614-A619. 

Febriani, Nufian S dan Wayan Weda Asmara Dewi. 2018.  Teori dan Praktis: 

Riset Komunikasi Pemasaran Terpadu. h. 85-86. Malang : UB Press. 

Ferdinand, 2006. Pengembangan Minat Beli Merek Ekstensi. Badan Penerbit 

Universitas Diponegoro. Semarang. 

Firmansyah, M Anang. 2018. Perilaku Konsumen (Sikap Dan Pemasaran). 

Yogyakarta: Deepublish.  

Fitrah, Muh & Luthfiyah. 2017. Metodologi penelitian: penelitian kualitatif, 

tindakan kelas & studi kasus. Sukabumi : CV Jejak.  

Ghozali, Imam, 2006, Aplikasi Analisis Multivariate Dengan Program SPSS, h. 

42. Cetakan Keempat. Semarang: Badan Penerbit Universitas Diponegoro 

https://www.researchgate.net/profile/Efthymios_Constantinides
https://www.researchgate.net/scientific-contributions/2109234300_Nina_Isabel_Holleschovsky
https://tirto.id/berapa-besar-pengaruh-ulasan-pembeli-saat-berbelanja-online


 

 

 

______. 2013. Aplikasi analisis multivariate bagi Program SPSS (7th edt). 

Semarang: Badan Penerbit Universitas Diponegoro. 

Hajli, Nick et al. 2014. “Social word of mouth: How trust develops in the market”. 

International Journal of Market Research. Vol. 56. Issue 5. pp. 673-689.  

Hertita, Dini. 2018. “Setiap Pebisnis Harus Punya Buku Ini!”. Jakarta: PT Elex 

Media Komputindo.  

Hidayanto, Achmad Nizar et al. 2017.  “The Roles of Electronic Word of Mouth 

and Information Searching in the Promotion of a New E-Commerce 

Strategy: A Case of Online Group Buying in Indonesia”.  Journal of 

Theoretical and Applied Electronic Commerce Research. Vol. 12. No. 03. 

pp. 69-85. 

Huete, Nuria & Alcocer. 2017. “A Literature Review of Word of Mouth and 

Electronic Word of Mouth: Implications for Consumer Behavior”. PubMed 

Central (Literature Journal): Frontiers in Psychology. Vol 8. pp. 1256.  

Indriantoro, Nurdan Bambang Supomo. 2012. Metodologi Penelitian Bisnis 

Untuk Akuntansi dan Manajemen. Yogyakarta: BPFE. 

Ismagilova, Elvira et al. 2017. Electronic Word of Mouth (eWOM) in the 

Marketing Context: A State of the Art Analysis and Future Directions. 

Berlin : Springer. 

Istijanto. 2013. Riset Sumber Daya Manusia. Jakarta : PT Gramedia Pustaka 

Utama.  

Jap, Fransisca Olivia et al. 2018. “Faktor-Faktor dari E-Wom Yang 

Mempengaruhi Minat Beli Hotel Secara Online Pada Masyarakat Surabaya 

Melalui Online Travel Agent )Ota(”. Jurnal Hospitality dan Manajemen 

Jasa. Vol 6, No 2 h. 286-294. 

Jawapos.com. 2017. “2020, Indonesia Targetkan Jadi Negara Digital Economy 

Terbesar”. Artikel Online. Melalui https://www.jawapos.com/oto-dan-tekno 

/teknologi/04/11/2017/2020-indonesia-targetkan-jadi-negara-digital-econom 

y-terbesar/ . Diakses tanggal 17 Agustus 2019. 

Jeong, E., & Jang, S. (Shawn). 2011. “Restaurant experiences triggering positive 

electronic word-of-mouth )eWOM( motivations”. International Journal of 

Hospitality Management, 30(2).  pp. 356–366. 

 

Jiwasiddi, A. & T.E. Balqiah. 2016. “How does product type, trust, risk, percieved 

value, affect online purchase intention?”. Heritage, Culture and Society: 

Research agenda and best practices in the hospitality and tourism industry. 

Radzi et. al. (eds). pp.544-545. London: CRC Press.  

http://publication.petra.ac.id/index.php/manajemen-perhotelan/issue/view/316
https://www.jawapos.com/oto-dan-tekno%20/teknologi/04/11/2017/2020-indonesia-targetkan-jadi-negara-digital-econom%20y-terbesar/
https://www.jawapos.com/oto-dan-tekno%20/teknologi/04/11/2017/2020-indonesia-targetkan-jadi-negara-digital-econom%20y-terbesar/
https://www.jawapos.com/oto-dan-tekno%20/teknologi/04/11/2017/2020-indonesia-targetkan-jadi-negara-digital-econom%20y-terbesar/


 

 

 

Julianti, Sri. 2017. Mastering Packaging for E-commerce : Strategi dan Teknik 

Mengemas Produk secara Aman dan Mengesankan. Jakarta : PT Gramedia 

Pustaka Utama. 

Kala, Devkant & Dhani Shanker Chaubey. 2018. “Impact of Electronic Word of 

Mouth on Brand Image and Purchase Intention towards Lifestyle Product in 

India”. Pacific Business Review International. Vol 10, Issue 9. Melalui 

http://www.pbr.co.in/2018/2018_month/March /14.pdf 

Kanitra, Althaf Revi & Andriani Kusumawati. 2018. Pengaruh Country of Origin 

dan Online Consumer Review terhadap Trust dan Keputusan Pembelian: 

Survei pada Mahasiswa S1 Fakultas Ilmu Administrasi Universitas 

Brawijaya Angkatan 2015/2016 dan 2016/2017 Tahun Akademik 

2017/2018 Pembeli Produk Oppo Smartphone. Jurnal Administrasi Bisnis 

(JAB). Vol. 61 No.1. h. 64-73. 

Karimi, Sahar et al. 2014. “Purchase Decision Processes in the Internet Age”. 

Decision Support Systems III - Impact of Decision Support Systems for 

Global Environments. Dargam, Fatima et al (eds). pp. 57-66.  

Katadata.co.id. 2019. “Indonesia Jadi Negara dengan Pertumbuhan E-Commerce 

Tercepat di Dunia”. Artikel online. Melalui https://databoks.katadata.co.id 

/datapublish/2019/04/25/indonesia-jadi-negara-dengan-pertumbuhan-e-com 

merce-tercepat-di-dunia. Diakses tanggal 17 Agustus 2019. 

Kompas.com. 2018. "80 Persen Konsumen Belanja Online Orang Muda dan 

Wanita", Artikel online. Melalui https://lifestyle.kompas.com/read/2018 

03/22/155001820/80-persen-konsumen-belanja-online-orang-muda-dan-wa 

nita?page=all. Diakses tanggal 18 September 2019. 

 

Kusuma, Des Chandra. 2017. Menjadi Kaya di Bisnis E-Commerce: Rahasia 

mendapatkan 1 Miliar Rupiah dalam 100 hari. Jakarta : PT Gramedia 

Pustaka Utama. 

Kwek, Choon Ling et al. 2010. “Investigating the Shopping Orientations on 

Online Purchase Intention in the e-Commerce Environment: A Malaysian 

Study”. Journal of Internet Banking and Commerce. Vol. 15. No. 2. pp.2-

22.   

Lambin, Jean-Jacques & Isabelle Schuiling. 2012. Market-Driven Management: 

Strategic and Operational Marketing (3rd edt). Houndsmills : Red Globe 

Press. 

Laudon, Kennerth C. & Jane P. Laudon. 2007. Sistem Informasi Manajemen 2 

(ed.10). Jakarta: Salemba Empat. 

https://www.google.co.id/search?hl=id&tbo=p&tbm=bks&q=inauthor:%22Jean-Jacques+Lambin%22&source=gbs_metadata_r&cad=7
https://www.google.co.id/search?hl=id&tbo=p&tbm=bks&q=inauthor:%22Isabelle+Schuiling%22&source=gbs_metadata_r&cad=7


 

 

 

Lee, Chung Hun & David A Cranage. 2012. “Toward Understanding Consumer 

Processing Of Negative Online Word-Of-Mouth Communication: The Roles 

Of Opinion Consensus And Organizational Response Strategies”. Journal of 

Hospitality & Tourism Research. Vol. 38. No. 3 pp.  330-360. 

 

Lee, Jung et al. 2011. “The long tail or the short tail: The category-specific impact 

of eWOM on sales distribution”. Elsevier: Decision Support System. Vol. 51 

(3).  

Lee, Jumin et al. 2011. “The different effects of online consumer reviews on 

consumer’s purchase intentions depending on trust in online shopping malls: 

An advertising perspective”. Emerald Group Publishing Limited: Internet 

Research. Vol. 21, No. 2. pp.  187-206. 

Levinson, Jay Conrad & Al Lautenslager. 2014. Guerrilla Marketing in 30 Days 

(3rd edt). United States of America: Entepreneur Press.  

Lin, Long-Yi  & Lu, Ching-Yu. 2010, "The influence of corporate image, 

relationship marketing, and trust on purchase intention: the moderating 

effects of word‐of‐mouth", Tourism Review, Vol. 65 No. 3, pp. 16-34.  

Luthfi, Ahmad. 2019. “Ini Peta Persaingan E-Commerce Indonesia Q4 2018”. 

Artikel Online. Melalui https://techno.okezone.com/read/2019/01/30/207/2 

011416/ini-peta-persaingan-e-commerce-indonesia-q4-2018. Diakses tang-

gal 20 Agustus 2019. 

Mao, Yuxin & Jinyu Sha. 2016. “Electronic Word-of-Mouth for E-Commerce 

Consumption in Mobile Social Network: a Case Study from WeChat”. 

Wuhan International Conference on e-Business (WHICEB Proceedings). 

Vol. 28. pp. 280-288. 

Maslowska, Ewa et al. 2017. “Do Customer Reviews Drive Purchase Decisions? 

The Moderating Roles of Review Exposure and Price”. Elsevier : Decision 

Support System. Vol. 98. pp 1-9. 

Mazhar, Fauzia et al. 2012. “Consumer trust in e-commerce: A study of consumer 

perceptions in Pakistan”. African journal of business management. Vol. 6 

(7). pp. 2516-2528. 

Mirabi, V; Hamid A; dan Hamid T. 2015. “A Study of Factors Affecting on 

Customers Purchase Intention Case Study: the Agencies of Bono Brand Tile 

in Tehran”. Journal of Multidisciplinary Engineering Science and 

Technology (JMEST), Vol. 2, Issue 1.  Pp. 267-273. 

Mo, Zan et al. 2015. “Effect of Online Reviews on Consumer Purchase 

Behavior“. Journal of Service Science and Management. Vol. 8, No. 03. pp. 

419-424. 

https://www.emerald.com/insight/search?q=Ching%E2%80%90Yuh%20Lu
https://www.emerald.com/insight/publication/issn/1660-5373
https://techno.okezone.com/read/2019/01/30/207/2%20011416/ini-peta-persaingan-e-commerce-indonesia-q4-2018
https://techno.okezone.com/read/2019/01/30/207/2%20011416/ini-peta-persaingan-e-commerce-indonesia-q4-2018
https://www.researchgate.net/journal/1940-9893_Journal_of_Service_Science_and_Management


 

 

 

Novita, Windya. 2013. Mendulang Rezeki Dengan Bisnis Syar'i. Jakarta: PT 

Gramedia Pustaka Utama. 

Pianda, Didi. 2018. Kinerja guru: kompetensi guru, motivasi kerja dan 

kepemimpinan kepala sekolah. Sukabumi: CV Jejak. Melalui 

https://books.google.co.id/books?id=d7VsDwAAQBAJ&printsec=frontcove

r&hl=id#v=onepage&q&f=false 

Poddar, Amit et al. 2008. “Web site customer orientations, Web site quality, and 

purchase intentions : The role of Web site personality”. Jurnal of business 

research. Vol. 62. Issue 04. pp. 441-450. 

Praditya, Diaz. 2019. “Prediksi Perkembangan Industri E-commerce Indonesia 

pada Tahun 2022”. Artikel Online. Melalui https://id.techinasia.com/ 

prediksi-ecommerce-indonesia 

Prasetyo, Bambang D. et al.  2018. Komunikasi Pemasaran Terpadu: Pendekatan 

Tradisional Hingga Era Media Baru, h. 206.  Malang : UB Press.  

Purnomo, Rochmat Aldy. 2017. Analisis Statistik Ekonomi dan Bisnis Dengan 

SPSS. Ponorogo : CV Wade Group. Melalui https://books.google.co.id 

/books?id=MQCGDwAAQBAJ&printsec=frontcover&hl=id#v=onepage&q

&f=false 

Rachmawati, Ratna Maulida et al. 2016. “Pengaruh Kepercayaan Terhadap Minat 

Beli Melalui Persepsi Risiko Pada Transaksi Jual Beli Online Melalui 

Media Sosial (Studi pada Mahasiswa Program Studi S1 Manajemen 

Angkatan 2014(”. Jurnal Ekonomi Bisnis. Tahun 21. No. 2.  h. 214-224 

Rahl, Samar et l. 2017. “Inspecting the Role of Intention to Trust and Online 

Purchase in Developing Countries”. Journal of Socialomics. Vol. 6 Issue 01. 

Pp. 1-10 

Rajagopal. 2015. The Butterfly Effect in Competitive Markets: Driving Small 

Changes for Large Differences. London: Palgrave Macmillan UK.  

Ramdhani, Gilar 2019. “Shopee Jadi Jawara Industri E-Commerce Asia Tenggara 

di 2018, Ungguli Tokopedia dan Lazada”. Artikel Online Melalui 

https://www.liputan6.com/tekno/read/3863609/shopee-jadi-jawara. Diakses 

tanggal 20 Agustus 2019. 

Rangkuti, Freddy. 2013. Customer Service Satiscaction & Call Centre 

Berdasarkan ISO 9001. Jakarta:  PT Gramedia Pustaka Utama.  

Rossanty, Yossie et al. 2018. Consumer. Behaviour in Era Millennial. h. 118-119. 

Medan: Lembaga Penelitian dan Penulisan Ilmiah Aqli..  

https://id.techinasia.com/
https://www.liputan6.com/tekno/read/3863609/shopee-jadi-jawara


 

 

 

Roudposhti, V.M. et al. )2018(. “A new model for customer purchase intention in 

e-commerce recommendation agents”. Journal of International Studies. 

Vol. 11, No. 4. Pp. 237-253. 

Putri, Citra Sugianto. 2017. “Pengaruh Media Sosial Terhadap Keputusan 

Pembelian Konsumen Cherie Melalui Minat Beli”. Jurnal Performa: Jurnal 

Manajemen Dan Start-Up Bisnis. Vol. 1. No. 5. h.594-603 

Sank, Ridwan.   2015. Spiritual Hypno Selling. Jakarta: Elex Media Komputindo. 

 

Sarma, Amal Dev & Basav Roy Choudhury. 2015. “Analysing Electronic Word-

Of-Mouth (Ewom) In Social Media For Consumer Insights – A 

Multidisciplinary Approach”.  International Journal of Science, Technology 

& Management . Vol. 04. Issue 01. Pp. 978-990. 

Sa’ait, Noraini et al. 2016. “The Effect of EWOM on Customer Purchase 

Intention”. International Academic Research Journal of Social Science. Vol 

2, Issue 1. pp. 73-80. 

Senekel, Sylvain et al. 2005. “Consumers' decision-making process and their 

online shopping behavior: A clickstream analysis”. Journal of Business 

Research. Vol. 58, Issue 11. pp. 1599-1608 

Shah, Syed Saad Hussain  et al. 2012. “The Impact of Brands on Consumer 

Purchase Intentions”. Asian Journal of Business Management. Vol. 4. Issue 

2. pp 105-110. 

Shahrinaz, Irwan et al. 2016. “Relationship and impact of e‐WOM and brand 

image towards purchase intention of smartphone?”. Journal of Scientific 

Research and Devlopmant. Vol.3. No.5. pp. 117-124. 

 

Solimun et al. 2017. Metode Statistika Multivariat Pemodelan Persamaan 

Struktural (SEM) Pendekatan WarpPLS. Malang: UB Press.  

Steinhart, Yael et al. 2013. “The process by which product availability triggers 

purchase”. Marketing Letters : A Journal of Research in Marketing. Vol 
24(3) 

Sugiyono. 2012. Metodologi Penelitian. Jakarta : Alfa Beta. 

Suryajaya, Minghadi (2018). Wonderful Indonesia: Revolusi Tour & Travel 

Digital. h. 87. Jakarta: PT Elex Media Komputindo.  

Syarizka, Deandra. 2019. “Shopee Layani 900.000 Order Per Hari di Indonesia”. 

Artikel Teknologi IT Media. Melalui https://teknologi.bisnis.com/read 

/20190304/266/895740/ shopee-layani-900.000-order-per-hari-di-indonesia. 

Diakses tanggal 20 Agustus 2019. 

https://teknologi.bisnis.com/read


 

 

 

Setkab.go.id )Sekertariat Kabinet Republik Indonesia(. 2017. “Inilah Perpres No. 

74 Tahun 2017 tentang ‘Road Map E-Commerce’ Tahun 2017–2019”. 

Melalui  https://setkab.go. id/inilah-perpres-no-74-tahun-2017-tentang-road-

map-e-commerce-tahun-2017-2019/.Diakses tanggal 17 Agustus 2019. 

Todd, Alex . 2007. “Trust Measures and Indicators for Customers and Investors”. 

Paper. The Conference Board of Canada. Toronto. Untario. Canada. 

September 19. 

Tokopedia.com. 2019. Cara Mendapatkan Review Bintang 5 dari Pelanggan. 

Artikel Online. Melalui https://seller.tokopedia.com/edu/cara-mendapatkan-

review-bintang-5/. Diakses tanggal 28 Agustus 2019. 

Umar,  Husein. 2005. Riset Pemasaran & Perilaku Konsumen. Jakarta: PT 

Gramedia Pustaka Utama. 

Utama, I. G. Bagus Rai. 2017. Pemasaran Pariwisata. h. 293. Yogyakarta : CV 

Andi Offset.  

Utomo, William Putra et al. 2019. “Indonesia Millennial Report 2019”. IDN 

Research Institute. Survey dipublikasikan online. Melalui https://cdn.idn 

times.com/content-documents/indonesia-millennial-report-2019-by-idn-time 

s.pdf. Diakses tanggal 20 Agustus 2019. 

Vasquez, Camilla. 2014. The Discourse of Online Consumer Reviews: 

Bloomsbury Discourse. London & New York : Bloomsbury Publishing.  

Wang, Feng et al. 2015. “User Reviews Variance, Critic Reviews Variance, and 

Product Sales: AnExploration of Customer Breadth and Depth Effects”. 

Journal of Retailing. Vol. 91. Issue 03. pp 372-389. 

Widiyanto, Ibnu. 2008. Pointers: Metodologi Penelitian. BP Undip, Semarang. 

Wierzbiecki, Adam. 2010.  Studies in Computational Intelligence : Trust and 

Fairness in Open, Distributed Systems. Berlin Heidelberg: Springer.  

Wijaya, Evelyn & Warnadi 2019. “Factors Affecting Online Purchase Decisions 

At Shopee:  Effect of E-Commerce”. Procuratio: Jurnal Ilmiah Manajemen. 

Vol 7, No 2. h. 152-164.  

Willemsen, L. M. 2013. “Electronic word of mouth: Challenges for consumers 

and companies”. Disertasi dipublikasikan online. Melalui https://dare.uva.nl 

/search?identifier=4e92d005-9f11-4884-aa65-069b8b36a4 62. Diakses 

tanggal 15 Agustus 2019 

Willemsen, L. M et al. 2013. “Webcare as Customer Relationship and Reputation 

Management? Motives for Negative Electronic Word of Mouth and Their 

https://seller.tokopedia.com/edu/cara-mendapatkan-review-bintang-5/
https://seller.tokopedia.com/edu/cara-mendapatkan-review-bintang-5/
https://www.sciencedirect.com/science/journal/00224359/91/3


 

 

 

Effect on Webcare Receptiveness”. Advances in Advertising Research (Vol. 

IV): The Changing Roles of Advertising. Rosengren, Sara et al (eds). Pp 55.   

Wisnuhardana, Alois. 2018. Anak Muda dan Medsos. Jakarta: PT Gramedia 

Pustaka Utama. 

Xiaorong, Fu et al. 2011. “Impact of Quantity and Timeliness of EWOM 

Information on Consumer’s Online Purchase Intention under C2C 

Environment”. Asian Journal of Business Research. Vol. 01, No. 02. pp. 37-

52. 

Yasmin, A., Tasneem, S. and Fatema, K., 2016. Effectiveness of Digital 

Marketing in the Challenging Age: An Empirical Study. International 

Journal of Management Science and Business Administration, 1(5), pp.69-

80. 

Zamri, MT et al. 2016. “The Influence of Third Party Website Online Reviews on 

Hotel Online Booking Intention”. Heritage, Culture and Society: Research 

agenda and best practices in the hospitality and tourism industry. Radzi et. 

al. (Eds). pp.544-545.  

Zhao, Xinyuan Roy et al. 2015. “The influence of online reviews to online hotel 

booking intentions” International Journal of Contemporary Hospitality 

Management. Vol. 27 Issues 6. pp. 1343 – 1364. 

Zhu, M. 2015. “College Students Intend to Study The Influence Factors of Honey 

Consumtion. Information Engineering and Education Science: Proceedings 

of the International Conference on Information Engineering and Education 

Science. Dawei, Zheng (ed).  pp.219-224.  

Zulfa, Latifah & Retno Hidayati. 2018. “Analisis Pengaruh Persepsi Risiko, 

Kualitas Situs Web, dan Kepercayaan Konsumen terhadap Keputusan 

Pembelian Konsumen E-Commerce Shopee di Kota Semarang”. 

Diponegoro Journal of Management. Vol 7 No.3. h. 1-11. 

Z, Syafaruddin et al. 2016. “Pengaruh Komunikasi Electronic Word of Mouth 

Terhadap Kepercayaan (Trust) dan Niat Beli (Purchase Intention) serta 

Dampaknya pada Keputusan Pembelian”. Jurnal Bisnis dan Manajemen. 

Vol. 3, No.1. h. 62-73. 

 

 


