DAFTAR ISI

HALAMAN JUDUL......cociiiiiiiiiii e [
HALAMAN PERSETUJIUAN ..ot I

PENGARUH PERCEIVED USEFULNESS DAN PERCEIVED RISK
TERHADAP REPURCHASE INTENTION DENGAN MEDIASI ATTITUDE

TOWARD MOBILE SHOPPING .....ccocoiiiiiiieisesieese e iii
PERNYATAAN KEASLIAN SKRIPSI.....coooiiiiiiiceseese e iv
PERNYATAAN PERSETUJUAN PUBLIKASI KARYA ILMIAH ......cccccoveee. Vv
MOTTO DAN PERSEMBAHAN .....ocotiiieiitse et Vi
AB ST RA CT ..t r e e ara e e e nnre e vii
ABSTRAK e e e e e e raa e viil
INTISARI ... e e rra e e e nnae e e sneeeanes IX
KATA PENGANTAR oottt e e e enae e Xi
DAFTAR IS] .. ettt e e e et e e rne e e s saeeanne e Xiil
DAFTAR TABEL ...ttt e e XVvii
DAFTAR GAMBAR ...ttt nee s XViii
DAFTAR LAMPIRAN ...ttt e enaaa e e e ennrae e e XiX
BAB | PENDAHULUAN ..ottt 1
1.1, Latar BelaKang.........cccooiiiriiiiiieiciee e 1
1.2. Rumusan Masalah ... 4
1.3. Tujuan Penelitian...........ccccovevieii i 5
1.4. Manfaat Penelitian............cocvieiiiiiei e 6
BAB 1 KAJIAN PUSTAKA ..ottt 7
2.1 Perceived USEfUINESS........cccoiiiiiiieneec e 7
2.2 PerceiVed FiSK ........ooiiiiiiie e 8
2.3 Attitude toward mobile shopping........c.cccceviviiiiiiiie e 10
2.4 Repurchase iNteNtioN ..........ccccveiieiiie i 11
2.5 Pengembangan HipOteSIS.......cccovvveiieiiiiiieiie e 12

2.5.1 Hubungan Perceived usefulness terhadap Attitude toward
MOoDbile SNOPPING. ...ccveiiiiie i 13

Xiii



2.5.2 Hubungan Perceived risk dengan Attitude toward mobile
] 1107 0] 01T TSRS 14
2.5.3 Hubungan Perceived usefulness dengan Repurchase
INEENTION ..t 16
2.5.4 Hubungan perceived risk dengan repurchase intention .... 17
2.5.5 Hubungan attitude toward mobile shopping dengan
repurchase iINteNtioN .........ccccoeveieereiie e 19
2.6 Penelitian Terdahulu..........cccoooiiiiiiiiiicee 20
2.7 Kerangka PemIKIran ...........ccccveiiiiiiiiiieccc e 21
BAB 1l METODE PENELITIAN.....c.cii ittt 23
3.1 JeniS PENEITIAN ....oveveieiiicieceee e 23
3.2 Populasi dan SampPel........ccccoveieiiiiiieieceece e 23
3.2.1 POPUIBSH ..o 23
3.2.2  SAMPEL oo 23
3.3 Sumber dan JenisS Data .........cccoeierierieienienisiseeeee e 24
3.3 L PIIMET ot 24
3.3.2  SEKUNGEN ...t 24
3.4 Metode Pengumpulan Data ..........cceeerininiiinieeesese e 25
3.5 Variabel dan INdiKator...........cccooveviereiiiereee e 25
3.6 TeKNIK ANALISIS......coiieieiieseee et 26
3.6.1  Uji INSIrUMEN ..ot 26
3.6.1.1 Uji Validitas........ccoevvverieiiiiieiseseiee e 26
3.6.1.2 Uji Reliabilitas..........cccoeiieiiieiieiiec e 27
3.6.2  Uji Asumsi KIaSiK .......cccocvviiiiiiiiiiiecece e 27
3.6.2.1 Uji Multikolinieritas...........ccooevvvieivieienciennn 27
3.6.2.2 Uji HeterokedastiSitas ...........cccoevveverierenenennnn 28
3.6.2.3 Uji Normalitas.........ccccevvvvevieiiiieiiecee e 29
3.6.3  Uji HIPOLESIS ..ot 29
3.6.3.1 Analisis Regresi Linier Berganda........................ 29
3.6.3.2 Uit 30

Xiv



3.6.3.3 Uji F (Uji Model Regresi)......c.cccoevevvreeiveniennnnn 30

3.6.3.4 Koefisien Determinasi (R?).........ccceovvevevevererenennn 31

3.6.3.5 SODEl TESt....cviiiiiiieiicerre s 31

BAB IV HASIL PENELITIAN DAN PEMBAHASAN .......ccccoiiiiviieee e 32

4.1 DesKripsi RESPONUEN .......ccviiiieiiiieieiteee st 33

4.2 Deksripsi Variabel Penelitian ... 35

4.2.1 Statistik Deskriptif Variabel Perceived Usefullnes ........... 36

4.2.2 Statistik Deskriptif Variabel Perceived RisK..................... 37

4.2.3 Statistik Deskriptif Variabel Attitude Toward Mobile

K] 1107 0] 01110 [ SO S 39

4.2.4 Statistik Deskriptif Variabel Repurchase Intention........... 41

4.3 UJi INSEIUMEN ....oiiiiiii e 42

4.3.1 Uji ValiditaS.......ccoveireiieireie e 42

4.3.2 Uji Reliabilitas..........cccoviiiiiiiieee e 43

4.3.3  Uji ASUumSi KIaSIK ......c.ccovevviiieiieeiic e 44

4.3.3.1 Uji Multikolinieritas ..........cccocevevenencieniicnnn 44

4.3.3.2 Uji Heterokedasitas..........c.ccceevevuerieieeiiecieseenns 45

4.3.3.3 Uji Normalitas...........cccoevvevieneeieiie e 47

4.4 UjJiE HIPOTESIS ..ottt 48

4.4.1 Analisis Regresi Linier Berganda...........ccccooevcevinininnnnnns 48

4.4.2 Uji Goodness Of Fit........ccccoceiiiiieiiiie e 50

443 UJi b e 51

4.4.4 Koefisien determinasi (R2).........cccccvevevveveiicieese e 52

445 SODEITESE ..o 53

4.5 Pembahasan ... 54
45.1 Pengaruh Percieved Usefulness Terhadap Attitude Toward

Mobile SNOPPING .....cciiieiiieiece e 54

4.5.2 Pengaruh Perceived Risk Terhadap Attitude Toward Mobile

SNOPPING e 55

XV



4.5.3 Pengaruh Perceived Usefulness Terhadap Repurchase
INEENTION ... 55

4.5.4 Pengaruh Perceived Risk Terhadap Repurchase Intention 56

4.5.5 Pengaruh Attitude Toward Mobile Shopping Terhadap
Repurchase INtention..........ccccveveveeie v 56

4.5.6 Peran Attitude toward mobile shopping Sebagai Variabel
Mediasi Antara Perceived Usefulness dan Repurchase
INEENTION ..ot 57

4.5.7 Peran Attitude Toward Mobile Shopping Sebagai Variabel
Mediasi Antara Perceived Risk dan Repurchase Intention 57

BAB V PENUTUP ...ttt 59
5.1 SIMPUIAN ...ttt 59
5.2 Implikasi Manajerial...........cccooeiiiiiiiiiiice e 60
5.3 Keterbatasan Penelitian ...........ccooeveiiiiiieniiinieieenese s 61
5.4 Agenda Penelitian Mendatang...........cccccceeveveiiievnccc i 62
DAFTAR PUSTAKA ..ottt 63
LAMPIRAN ..ottt ettt ettt be bt enennenrens 70

XVi



DAFTAR TABEL

Tabel 2.1. Pengaruh Perceived Usefulness terhadap Attitude Toward

Mobile ShOPPING ..c.viiiiiiee e 14
Tabel 2. 2. Pengaruh Perceived Risk terhadap Attitude Toward Mobile

R3] 110] ] o1 T TSR 15
Tabel 2.3 Pengaruh Perceived Usefulness terhadap Repurchase Intetion.17
Tabel 2.4. Pengaruh Perceived Risk terhadap Repurchase Intetion........... 19
Tabel 2.5. Pengaruh Attitude Toward Mobile Shopping terhadap

Repurchase INTEtioN...........cooviiriiiiieeee e 20
Tabel 2.6  Penelitian Terdahulu ..., 21
Tabel 3.1 Variabel dan INdiKator.............cooviiiiiiiiieeee 26
Tabel 4.1 Hasil Karakteristik ReSponden...........ccccocvvvvveiveveiieseecc e, 33
Tabel 4.2 Nilai Indeks Jawaban dari Variabel Perceived Usefulness....... 36
Tabel 4.3 Nilai Indeks Jawaban Dari Variabel Perceived Risk................. 37
Tabel 4.4 Nilai Indeks Jawaban dari Variabel Attitude Toward Mobile

R3] 1107 0] o1 T TSSOSO 39
Tabel 4.5 Nilai Indeks Jawaban dari Variabel Repurchase Intention........ 41
Tabel 4.6 Uji Validitas Data............cccecvevviieiiciece e 42
Tabel 4.7. Uji Reliabilitas Data..........ccccoviriiiniiiiiee e 43
Tabel 4.8  Uji MUltiKoliNIeritas..........cccovveiieiiiicie e 44
Tabel 4.9 UjJi NOrmMalitas ........coovveiiiiiiiiieieeeee s 47
Tabel 4.10 Uji Regresi Linier Berganda ...........ccccovevieiiieiie i 49
Tabel 4.11 Uji Goodness of Fit Model Persamaan Regresi ..........cccceevenee. 50
Tabel 4.12 Estimasi Parameter Untuk Jalur Efek Tidak

LangSUNG. .. ..cooviiiiiiieiieer e 53
Tabel 4.13 Estimasi Parameter Untuk efek Total............ccooeviiiiiiciinnn. 54

XVii



Gambar 2.1

Gambar 3.1.

Gambar 3.2
Gambar 4.1
Gambar 4.2
Gambar 4.3

Gambar 4.4

DAFTAR GAMBAR

Gambar Kerangka Pemikiran ...........ccccccevvvieneevesiesnenene 22
Sobel testmodel 1 ........coooiiiiii e 32
Sobel testmodel 2 ... 32
Uji heteroskedastisitas model 1.........cccocevivevviiniieeneninnnnns 46
Uji Heteroskedastisitas model 2...........cccoccevvvevviiniinenncnenn 46
Grafik uji normalitas model 1...........ccccoeviiiiiiciiiccee 48
Grafik uji normalitas model 2............ccccooiiiiiiiiiiicee, 48

Xviii



Lampiran 1:
Lampiran 2.
Lampiran 3.
Lampiran 4.
Lampiran 5.
Lampiran 6.
Lampiran 7:
Lampiran 8.

Lampiran 9.

DAFTAR LAMPIRAN

Kuesioner Penelitian............covvviiriniiienc e 70
Tabulasi data penelitian...........ccccvevevieieeie e 74
Uji Validitas. ..o 82
Uji Reliabilitas.........cccooeiieiiicceccc e 86
Uji MUltiKOIINIEritas .........coooviiiiiiiicce e 88
Uji Heterokedastisitas...........ccoeviveieeieiiciicic e 89
Uji NOrMalitas .......coeviiiiiiiiceeeee e 90
Uji Hipotesis dan RegreSi........c.ccovevveveiieiieieiieie e 92
UJE SODEL ... 94

Xix



