ABSTRAK

Penelitian ini bertujuan untuk mengetahui bagaimana peran social media
orientation terhadap kualitas hubungan dan Kinerja inovasi melalui inter
organizational knowledge sharing pada UKM. Banyaknya jumlah UKM di
Indonesia terutama Jawa Tengah membuat kegiatan bisnis berkembang melalui
teknologi. Pada era digital sekarang ini kebanyakan kegiatan bisnis berubah
melalui internet, terutama sosial media. Maraknya penggunaan sosial media
menjadi sebuah daya tarik tersendiri bagi UKM untuk mencari hingga menjaga
hubungan baik dengan pelanggan maupun UKM lainnya. Dengan akses yang
mudah, jaringan yang luas, dan cepat, sosial media akan dapat memberikan
dampak yang positif dan menguntungkan bagi para pelaku UKM. Maka dari itu,
sosial media dapat berperan dalam inter organizational knowledge sharing
mengenai UKM untuk menghasilkan relationship quality yang baik dengan
pelanggan maupun UKM lain yang se- industri didasari oleh value congruence-
nya serta akan meningkatkan innovation performance UKM. Penelitian ini
bersifat explanatory dengan pendekatan kuantitatif. Populasi dalam penelitian ini
adalah UKM di Jawa Tengah, dengan teknik pengambilan sampel adalah sampel
acak yang mengambil 109 sampel UKM yang telah menggunakan social media
selama 1 tahun untuk mengembangkan bisnis mereka. Metode pengumpulan data
dilakukan dengan menggunakan kuesioner. Metode analisis data yang digunakan
adalah PLS (Partial Least Square). Hasil penelitian menunjukkan bahwa terdapat
pengaruh positif dan signifikan pada social media orientation terhadap inter
organizational knowledge sharing, sedangkan inter organizational knowledge
sharing berpengaruh positif dan signifikan terhadap relationship quality dan
innovation performance, serta value congruence juga dapat memoderasi hubungan
antara inter organizational knowledge sharing dan relationship quality.
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ABSTRACT

The research aims to determine how the role of social media orientation in
relationship quality and performance innovation through inter organitational
knowledge sharing on SMEs. A large number of SMEs in Indonesia, especially in
Central Java create thriving business activities through technology. In today's
digital age, business activities are changing through the Internet, especially social
media. The widespread use of social media becomes an attraction for SMEs to
seek to maintain good relationship with customers and other SMEs. With easy
access, extensive network, and quick social media will be able to provide a
positive and beneficial impact for the SMEs. Therefore, Social media can play a
role in inter-organizational knowledge sharing on SMEs to produce a good
relationship quality with other customers and SMEs all industries based on the
value congruence and will improve the innovation performance of SMEs. This
research is an explanatory type with a quantitative approach. The population in
this study is SMEs in Central Java, with the sampling technique is a random
sample that takes 109 samples of SMEs who have used social media for 1 year to
develop their business. Data collection method is done by using a questionnaire.
The data analysis method used is PLS (Partial Least Square). The results showed
that there is a positive and significant influence on social media orientation on
inter organizational knowledge sharing, while inter organizational knowledge
sharing had a positive and significant effect on relationship quality and
innovation performance, and value congruence can also moderate the
relationship between inter organizational knowledge sharing and relationship
quality.

Keywords: Social Media Orientation, Inter Organizational Knowledge Sharing,

Value Congruence, Relationship Quality, Innovation Performance.

viii



	ABSTRACT
	INTISARI
	KATA PENGANTAR
	DAFTAR ISI
	DAFTAR TABEL
	DAFTAR GAMBAR
	DAFTAR LAMPIRAN
	BAB I
	PENDAHULUAN
	1.1 Latar Belakang
	1.2 Rumusan Masalah
	1.3 Tujuan Penelitian
	1.4 Manfaat Penelitian

	BAB II
	TINJAUAN PUSTAKA
	2.1 Definisi Variabel
	2.1.1 Social Media Orientation
	2.1.2 Inter Organizational Knowledge Sharing (IOKS)
	2.1.3 Relationship Quality
	2.1.4 Value Congruence
	2.1.5 Innovation Performance

	2.2 Hubungan antar variabel
	2.2.1 Social Media Orientation dan Inter- Organizational Knowledge Sharing
	2.2.2  Inter- Organizational Knowledge Sharing dan Relationship Quality
	2.2.3 Peran Moderasi Value Congruence
	2.2.4 Inter- Organizational Knowledge Sharing dan Innovation Performance

	2.3 Research Framework

	BAB III
	METODE PENELITIAN
	3.1 Jenis Penelitian
	3.2 Populasi dan Sampel
	3.3 Sumber dan Jenis Data
	3.4 Metode Pengumpulan Data
	3.2 Variabel dan Indikator
	3.3 Analisis Data
	3.3.1 Partial Least Square (PLS)
	3.3.2  Pengujian Model Pengukuran (Outer Model)
	3.3.3  Pengujian Model Struktural (Inner Model)


	BAB IV
	HASIL PENELITIAN DAN PEMBAHASAN
	4.1 Gambaran Umum Responden
	4.2 Analisis Deskriptif Variabel Penelitian
	4.2.1 Social Media Orientation
	4.2.2 Inter Organizational Knowledge Sharing
	4.2.3 Relationship Quality
	4.2.4 Innovation Performance
	4.2.5 Value Congruence

	4.3 Analisis Data
	4.3.1 Pengujian Model Pengukuran (Outer Model)
	4.3.2 Analisis Model Struktural (Inner Model)

	4.4 Pembahasan Hasil Penelitian
	4.4.1 Pengaruh Social Media Orientation terhadap Inter Organizational Knowledge Sharing
	4.4.2 Pengaruh Inter Organizational Knowledge Sharing terhadap Relationship Quality
	4.4.3 Peran Moderasi Value Congruence
	4.4.4 Pengaruh Inter Organizational Knowledge Sharing terhadap Innovation Performance


	BAB V PENUTUP
	5.1 Simpulan
	5.2 Implikasi Manajerial
	5.3 Implikasi Teori
	5.4 Keterbatasan Penelitian dan Agenda Penelitian Mendatang

	DAFTAR REFERENSI
	Mayfield. (2008). What is Social Media?. London: iCrossing
	Wijk R., Justin J.P, Jansen & Marjoriea. (2008). Inter- and Intra Organizational Knowledge Transfer: A Meta-Analytic Review and Assessment of Its Antecedents and Consequences. Journal of Management Studies, 45(4):830-853
	Yamin Sofyan, Kurniawan Heri. (2009). SPSS COMPLETE: Tekhnik Analisis Statistik Terlengkap dengan software SPSS. Jakarta: Salemba Infotek
	Yuan E. and , Woodman R.W. (2010). Innovative behavior in the workplace: the role of performance and image outcome expectations.
	Zhou, et al. (2007). Online shopping acceptance model - A critical survey of consumer factors in online shopping. Journal of Electronic Commerce Research, 8(1)
	LAMPIRAN

