xii

DAFTAR ISI

HALAMAN JUDUL ..ottt st nne s [
HALAMAN PENGESAHAN ... .ottt i
HALAMAN PENGESAHAN.........coo ittt iii
PERNYATAAN KEASLIAN SKRIPSI......cccoiiiiiiieieiee e iv
PERNYATAAN PERSETUJUAN PUBLIKASI SKRIPSI ......cocoeiiieiiii e %
ABSTRAKSI ... bbb Vi
ABSTRACT Lottt bbbt e et e e sbe st benre s viii
HALAMAN MOTTO DAN PERSEMBAHAN.........cocoiiieie ettt iX
DAFTAR ISH ..ottt sb et Xii
DAFTAR TABEL ...ttt sttt aneaneene s e XV
DAFTAR GAMBAR ...ttt sttt a e saesee st nneans XVi
BAB | PENDAHULUAN .....oooitiiiit ittt 1
1.1 Latar Belakang Masalah................ccccooiioiiiiiciicccce e 1
1.2 RUMUSAN MASAIAN..........cooiiiiiiicc 6
1.3 TUJUAN PENEIILIAN ... 7
1.4 Kegunaan PeNelitian.............ccoooiiiiceeee s 8
BAB [l KAJIAN PUSTAKA ...ttt ettt st na s 9
2.1 LANAASAN TEOM ..o 9
2.1.1 PUrchase INTENTION...........cooiviiiicee s 9
2.1.2 Celebrity ENGOISEN ........c.cooivieieicicee e 13
2.1.3 Product QUAlILY .........ccccoiviiiciiiccececee e 18
2.1.4 Brand IMAGE .......c.oovoiiieieiies s 22
2.2 Hubungan Antar Variabel ... 27
2.2.1 Pengaruh Celebrity Endorser terhadap Brand Image ............c..cccccoocevevcnnen. 27
2.2.2 Pengaruh Product Quality terhadap Brand Image..........cccooovvvivninininnens 28
2.2.3 Pengaruh Celebrity Endorser terhadap Purchase Intention........................... 30
2.2.4 Pengaruh Product Quality terhadap Purchase Intention.............c.ccccccooeeveee. 31

2.2.5 Pengaruh Brand Image terhadap Purchase Intention ... 32



Xiii

2.3 Kerangka Pemikiran TEONILIS .......c.ecverueiieiieie e 34
BAB 1l METODE PENELITIAN. .....ccotiiiiieere e 35
3.1 JENIS PENEIITIAN ..o 35
3.1 Populasi dan SAMPEL ...........ccccooiiiieiiiiiieeeee e 35
3.2 Jenis dan SUMDEE Data..........ccooiiiririiiee e 36
3.3 Metode Pengumpulan DAt ... 37
3.4 Definisi Operasional dan Pengukuran Variabel...............ccccccooveviiiciiiiiciieiesne, 38
3.6 MEtOUE ANGIISIS ... 40
3.6.1 Analisis Dekriptif Variabel...............cccocoovviiiiiiiieceece e 40
3.6.2 UJEINSITUMEN ... 41
3.6.3 UJi ASUMST KIASIK ...t 42
3.6.4 Analisis Metode Path ANalYSIS..........cccocvieieiiiieieceeeee s 44
3.6.5 Pengujian HIPOLESIS..........ccccuiiiiiiiciiccce e 45
3.6.6 UjJI SODEI TESL ... 47
BAB IV HASIL PENELITIAN DAN PEMBAHASAN ......cocooiiiiiiineeeeeea, 48
4.1 Deskripsi Obyek Penelitian ............cccoovioiiieiieiiecceeceee e 48
4.2 UJT ASUMST KIASTK ..o 58
4.3 Metode Path ANAIYSIS .........c.cccuiiiieiicsiecee e 60
4.3.1 Persamaan REGIESI..........ccovuiiririiieieieieeie s 60
4.3.2 Pengujian HIPOTESIS ..o 63
A4 UjJESODEI TESE ... 65
4.5 PeMDANASAN ...t 67
4.5.1 Pengaruh Celebrity Endorser terhadap Brand Image ..., 67
4.5.2 Pengaruh Product Quality terhadap Brand Image.............cccccoeveveeicrccicnnnn, 69
4.5.3 Pengaruh Celebrity Endorser terhadap Purchase Intention.......................... 71
4.5.4 Pengaruh Product Quality terhadap Purchase Intention.................cc.cc......... 73
4.5.5 Pengaruh Brand Image terhadap Purchase Intention.............c....ccccooeevvivnnne. 74
4.5.6 Pengaruh Langsung dan Tidak LangSung...........ccccoennninninnennnnnecens 75
BAB V PENUTUP ..ottt 77
5.1 KESIMPUIAN ..o s 77

5.2 IMpliKasi MANAJEITAL ..o 78



Xiv

5.3 Keterbatasan Penelitian ..............cccocooviviiiiiiiciceecse e 80
5.4 Agenda Penelitian Mendatang ...........cccccooviiiviiieiieiiceceee s 80
DAFTAR PUSTAKA ..ottt sttt ettt saeaneeneene e 81



DAFTAR TABEL
Tabel 1.1 Top Brand Index Produk Pembersih Wajah Tahun 2014-2018.............. 4
Tabel 3.1 Definisi Operasional Variabel............cccccceiviiiii e, 39
Tabel 4.1 USia RESPONUEN........cviiieiiie et 48
Tabel 4.2 Intensitas Berbelanja Responden Per Bulan ...........ccccooevviininiininnnns 49
Tabel 4.3 Pekerjaan ReSPONUEN .........ccoiiiiiiiiiiiiec e 50
Tabel 4.4 Uji Validitas Indikator Variabel Penelitian..............cccccooovevieiiiiiicinnns 51
Tabel 4.5 Uji Reliabilitas Variabel.............ccccoooveiiiiiiccec e, 52
Tabel 4.6 Tanggapan Responden Tentang Celebrity Ndorser ..........c.ccccoeevvenenne. 53
Tabel 4.7 Tanggapan Responden Tentang Product Quality............cccocvevvriennnen. 54
Tabel 4.8 Tanggapan Responden Tentang Brand Image ..........ccoocvevevveieniennenne. 55
Tabel 4.9 Tanggapan Responden Tentang Purchase Intention ..............cccccoveeuneee. 57
Tabel 4.10 Uji ASUMSI KIASIK .........ccviieiiiieiicci e 58

Tabel 4.11 Hasil Persamaan Celebrity Endorser Dan Product Quality Terhadap
Brand IMAgE .....ccveivieieiie e 60

XV

Tabel 4.12 Persamaan Regresi Celebrity Endorser, Product Quality Dan Brand Image

Terhadap Purchase INtention............ccceovveieeic s, 61



DAFTAR GAMBAR

Gambar 2.1.Kerangka PemiKiran TEOIIIS .........ccocuvvririiriinienie e, 34

Gambar 4.1 Efek Mediasi Celebrity Endorser Terhadap Purchase Intention Melalui
Brand IMage.......coveiieiieie e 66

Gambar 4.2 Efek Mediasi Product Quality Terhadap Purchase Intention Melalui
Brand IMage.......cccoeieeiieieiierie et 67

XVi



