
 

 

DAFTAR PUSTAKA 

 

 

Amanda Carolina Lakoy, 2015.  Pengaruh Komunikasi, Kerjasama Kelompok dan 

Kreativitas terhadap Kinerja Karyawan pada Hotel Aryaduta Manado. 

Skripsi, Jurusan Manajemen Fakultas Ekonomi dan Bisnis Universitas 

Sam Ratulagi Manado (Dipublikasikan) 

Baer, M. 2010. The strength-of-weak-ties perspective on creativity: a comprehen-

sive examination and extension. J. Appl. Psychol. 95, 592–601. 

Batra, R., & Ahtola, O. T. 1991. Measuring the hedonic and utilitarian sources of 

customer attitudes. Marketing Letters, 2(2), 159–170. 

Boden, MA. 2004. The Creative Mind: Myths and mechanisms (2nd ed.). London; 

New York: Routledge. 

Boisot, M.H. 1998. Knowledge Assets: Securing Competitive Advantage in the 

Information Ecomony. Oxford University Press, New York,NY. 

Brecht, F., Eckhardt, A., Berger, C., & Guenther, O. 2012. Corporate carrer 

presences on social network sites: an analysis of hedoic and utilitarian 

value. Proceedings of the 2012 ACM annual conference on human factors 

in computing system. ACM. 

Bughin, J., Byers, AH and Chui, M. 2011, How Social Technologies Are 

Extending the Organization: McKinsey Global Institute Report, McKinsey 

& Company, Chennai. 

Bughin, J., Chui, M. and Manyika, J. 2012. “Capturing business value with social 

technologies”, McKinsey Quarterly, Vol. 4 No. 1, pp. 72-80. 

Burt, RS. 2004. Structural holes and good ideas. Saya. J. Sociol. 110, 349–399. 

Cantner, U., Joel, K., Schmidt, T., 2009. The use of knowledge 

management by German 

Cao, X,. Vogel, D, R, Guo, X., Liu, H., & Gu,J. 2012. Understanding the 

influence of social media  in the workplace: an integration of media 

synchronicity and social capital theories. In 45th Hawaii International 

Conference on System Science (HICSS). 2012..pp. 3938-3947. IEEE 

(January). 

Carayannis, G.E,. Gonzalez, E. 2003. Creativity and innovation competitiveness? 

When, how, and why? In: Shavinina, V.L. (Ed.), The International 

Handbook on Innovation. Elsevier, Oxford,pp. 587-606.



 

 

 

Castilla, E. J. 2005. Social network and employee performance in a cell center1. 

American Journal of Sociology, 110(5), 1243-1283. 

Conny R Semiawan. 2009. Kreativitas Kebebakatan, Jakarta: PT Indeks 

DiMicco, J. M, Geyer, W., Millen, D. R, Dugan, C., & Brownholtz, B. 2009. 

People sensemaking and relationship building on an enterprise social 

network site. In 42nd Hawaii international conference on system sciences, 

2009. HICSS’09..pp. 1–10. IEEE. 

DiMicco,J.,Millen,D.R.,Geyer,W.,Dugan,C., Brownholtz, B and Muller, M. 2008, 

“Motivations for social networking at work”, Proceedings of the 2008 

ACM Conference on Computer Supported Cooperative Work (CSCW 08), 

ACM, New York, NY.. pp. 711-720. 

Edi Sutrisno. 2016. Manajemen Sumber Daya Manusia. Jakarta : Prenadamedia 

Group. 

Edison, Emron, Anwar, Yohny dan Komariyah, Imas. 2016. Manajemen Sumber 

Daya Manusia, Cetakan kesatu. Bandung: Alfabeta. 

Ford, CM, Gioia, DA, 2000. Factors influencing creativity in the domain of 

managerial decision making. J. Manag. 26 (4), 705–732. 

Ghozali, Imam. 2013. Aplikasi Analisis Multivariate dengan Program IBM SPSS 

21 Update PLS Regresi. Semarang: Badan Penerbit Universitas 

Diponegoro

Giannakos, M., Chorianopoulos, K., Giotopoulos, K., & Vlamos, P. 2012. Using 

Facebook out of habit. Behaviour and information technology. Taylor and 

Francis Group. 

Hargadon, A., Bechky, B. 2006. When collections of creatives become creative 

collective  a field study of problem solving at work. Org. Sci. 17 (4), 484–

500. 

Hemphälä, J., Magnusson, M,. 2012. Networks of innovation but what networks 

and what innovation. Creat. Innov. Manag. 21, 3-16. 

Hemsley, J., Mason, R. 2012. The nature of knowledge in the social media age: 

implications for knowledge managemen models. In: 45th Hawaii 

International Conference on System Sciences (HICSS 2012). IEEE 

Computer Society. 

Hirschman, E.C, & Holbrook, M. B. 1982. Hedonic consumption: emerging 

concepts, metods and propositions. Journal of Markrting, 46(2), 92-101.



  

 

 

Hirschman, E.C. 1984. Experiance Seeking a subjectivist perspective 

Consumptions: Jurnal of Business Research 12 (1): 115-136. 

Hur WM, Moon T and Rhee SY. 2016. Exploring the relationships between 

compassion at work, the evaluative perspective of positive work-related 

identity, service employee creativity, and job performance. Journal of 

Services Marketing 30(1): 103–114. 

Jackson, A., Yates, J.A. and Orlikowski, W. 2007. “Corporate blogging: building 

community through persistent digital talk”, Proceedings of the 40th 

Hawaii International Conference on System Sciences, Hawaii, HI, January 

3-6, HI. 

Jarrahi, M. H 2011. Social networking, social network technologies, and the 

enterprise. In Proceedings of the 2011 iConference..pp. 688–690. ACM. 

Jarrahi, M. H, & Sawyer, S. 2012. Social networking technologies and 

organizational knowledge sharing as a sociotechnical ecology. In 

Proceedings of the ACM 2012 conference on computer supported 

cooperative work companion..pp. 99–102. ACM. 

Jeff DeGraff, Katherine A. Lawrence. 2002. Creativity at Work. Uniteed States Of 

America: Jhon Wiley & Sons. 

Kankanhalli, A.,Tan, B. C. Y., & Wei, K. K. 2005. Contributing knowledge to  

electronic knowledge repostitories: An empirical investigation. MIS 

Quarterlty, 29(1), 113-143. 

Kaplan, M. A and Haenlein. M. 2010. Users of the world, unite! The challenges 

and opportunities of Social Media. Business Horizons 53(1) Jan-Feb 2010 

59-68 

Kim, B. and Han, I. 2009. “What drives the adoption of mobile data services? An 

approach from a value perspective”, Journal of Information Technology, 

Vol. 24 No. 1, pp. 35-45. 

Leftheriotis, Ioannis., & Giannasko, M. N. 2014. Using social media for work: 

Losing your time or improving your work? Computer in Human Behavior 

31, 134-142) 

Lopez-Cabrales, A.,Pérez-Luńo, A., Cabrera, R.V. 2009. Knowledge as a 

mediator between HRM practices and innovative activity. Hum. Res. 

Manag. 48, 485-503. 

Madjar, N, Oldham, GR, Pratt, MG, 2002. There's no place like home? The 

contributions of work and nonwork creativity support to employees' 

creative performance. Acad. Manag. J. 45 (4), 757–767. 



  

 

 

Mangkunegara, A.A. Anwar Prabu, 2010. Evaluasi Kinerja Sumber Daya 

Manusia. Penerbit PT Refika Aditama, Bandung. 

Mangkunegara, A.A. Anwar Prabu, 2014.  Manajemen Sumber Daya Manusia 

Perusahaan, PT. Remaja Rosdakarya, Bandung. 

Mertins, K., Heisig, P., Vorbeck, J. 2000. KM Best Practices in Europe. Spinger 

Verlag, Berlin/Heidelberg. 

Muller, M. 2012. Lurking as personal trait or situational disposition: lurking and 

contributing in enterprise social media. In Proceedings of the ACM 2012 

conference on computer supported cooperative work..pp. 253–256. ACM. 

Mumford MD, Medeiros KE and Partlow PJ. 2012. Creative thinking: Processes, 

strategies, and knowledge. The Journal of Creative Behavior 46(1): 30–47. 

Mumford, M.D., Gustafson, S.B. 1988. Creativity syndrome: Integration, 

application, and innovation. Psychol. Bull. 103 (1), 27–43. 

Munandar, Utami. 2009. Pengembangan Kreativitas anak Berbakat. 

Jakarta:Rineka Cipta. 

O’Dell, C., Grayson, C.J. 1998. If Only We Knew What We Know. The Free Press, 

New York, NY. 

O’Reilly, T. 2007. “What is web 2.0: design patterns and business models for the 

next generation of software”, Communications & Strategies, Vol. 65 No. 

1, pp. 17-37. 

Oldham, G.R., Cummings, A. 1996. Employee creativity: personal and contextual 

factor at work. Acad. Manag.J. 39,607-634. 

Palacios, M.D,. Garrigos, S.F. 2006. The effect of knowledge management 

practices on firm performance. J.Knowl. Manag. 10 (3), 143-156. 

Pi, S.M., Chou, C H., & Liao, H. L,. 2013. A study of facebook groups mambers’s 

knowledge sharing. Computer in Human Behavior, 29(5), 1971-1979. 

Richter, A. And Koch M. 2007 . Social Software- Status quo und Zukunft. 

Technischer Bericht. Nr. 2007-01, Fakultat fur Informatik. Universitat 

derBundeswehr Munchen. 

Rivai, Veithzal & Sagala, Ella Jauvani. 2010. Manajemen Sumber Daya Manusia 

untuk Perusahaan dari teori ke praktik. Rajawali Pers, Jakarta. 

Scott G Isaksen, Dorval, Treffinger. 2011. Creative Aprroaches To Problem 

Solving. United States Of America: Sage Publications. 



  

 

 

Shalley, C.E., Gilson, L.L. 2004. What leaders need to know: a review of social 

andcontextual factors that can foster or hinder creativity. Leadersh. Q. 15 

(1), 33–53. 

Shin. S.J., Kim, T.Y., Lee, J.Y., Bian, L. 2012. Congnitive team diversity and 

individual team mamber creativity: a cross-level interaction. Acad. 

Manag. J. 55 (1), 197-212. 

Sigala, Mariana., C. Kalontina. 2015. “Knowledge Management, social media and 

employee creativity.”, International Journal Hospitality 

Management..pp:45.,44-58. 

Sigala,M and Chalkiti,K. 2015. Knowledge management, social media and 

employee creativity.International Journal of Hospitality Management, 45, 

44-48. 

Siregar, Syofian. 2012. Statistika Deskriptif untuk Penelitian Dilengkapi 

perhitungan Manual dan Aplikasi SPSS Versi 17. Penerbit PT Raja 

Grafindo Persada, Jakarta. 

Skeels, M. M, & Grudin, J. 2009. When social networks cross boundaries: a case 

study of workplace use of facebook and linkedin. In Proceedings of the 

ACM 2009 international conference on supporting group work..pp.95-104. 

ACM. 

Sugiyono. 2013. Metode Penelitian Kuantitatif Kualitatif dan R&D. Bandung: 

Alfabeta. 

Sundbo, J. 2012. Innovation in the experience economy: a taxonomy of innovation 

organisations. Serv. Ind. J. 29 (4), 431–455. 

Sutiadi, 2003. Motivasi Karyawan Dan Aktifitas Manajerial Kepemimpinan 

Terhadap Kinerja Karyawan. Pasca Sarjana, Universitas Brawijaya, 

Malang 

Tsay, J.T, Dabbish, L., and Hersleb, J. 2012. Social media and success in open 

source projects. In Proceedings on the ACM 2012 conference of computer 

supported cooperative work companion..pp.223-226. ACM 

Voss, K. E., Spangenber, E.R., & Grohman, B. 2003. Measuring hedonik and 

utilitarian dimensions of consumer attitude. Journal Marketing Research, 

40(3), 301-302. 

Voss, K. E., Spangenber, E.R., & Grohman, B. 2003. Measuring hedonik and 

utilitarian dimensions of consumer attitude. Journal Marketing 

Research,40(3), 301-302. 



  

 

 

Woodman, R.W., Sawyer, J.E., Griffin, R.W., 1993. Toward a theory of 

organizationalcreativity. Acad. Manag. Rev. 18 (2), 293–321. 

Yardi, S., Golder, S. A, & Brzozowski, M. J. 2009. April. Blogging at work and 

the corporate attention ecomony. In Proceeding of the SIGCHI conference 

on human factors in comouting system..pp. 2071-2080.ACM.  

Yusuf, Muri. 2014. Metode Penelitian Kuantitatif Kualitatif dan Gabungan. 

Jakarta:Kencana 

Zhou, J., George, J.M. 2001. When job dissatisfaction leads to creativity: 

encouragingthe expression of voice. Acad. Manag. J. 44, 682–696. 

Zhou, J., Shalley, C.E. 2003. Research on employee creativity: a critical review 

anddirections for future research. Res. Pers. Hum. Res. Manag. 22, 165–

217. 

 

  


