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KUESIONER

AssalamualaikumWr. Wb,

Bersama ini saya mengharapkan bantuan teman-teman untuk mengisi
kuesioner yang saya berikan. Adapun kuesioner ini merupakan survei tentang
Pengaruh Kreatifitas lklan Dan Kredibilitas Endorser Terhadap Minat Beli
Melalui Efektifitas ITklan Sebagai Variabel Intervening yang akan digunakan

sebagai bahan untuk membuat skripsi.
Atas perhatian dan kerja samanya saya mengucapkan terima kasih

Bagian | : [dentitas Responden

1. Nama Responden

2. Jenis Kelamin

3. Usia

4. Frekuensi Pembelian :a. 1 kali

b. <3 kali
c. >3 kal
Isilah daftar pertanyaan di bawah ini yang sesuai dengan pengamatan keadaan

vang scbenarnya.

Berikan tanda ( X ) pada kolom jawaban yang anda pilih dengan ketentuan :

SS = Sangat Setuju N = Netral STS = Sangat Tidak Setuju

S = Setuju TS = Tidak Setuju
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No.

Pernyataan

| SS

[ S TN ]TS][STS

Minat Beli Ulang

Setelah melakukan pembelian
terhadap produk lipstick
Maybeline, saya tertarik untuk
melakukan pembelian ulang
produk.

Saya berkeinginan atau berniat
untuk mencari informasi terbaru
mengenai produk.

Saya merasa puas dengan produk
lipstick Maybeline dan enggan
berpindah ke merek lainnya.

Saya bersedia untuk
merekomendasikan produk
kepada orang dengan sukarela.

Efektivitas Iklan

Saya tertarik terhadap informasi
yang disampaikan iklan lipstick
Maybeline.

Setelah menyaksikan iklan, saya
mengetahui fungsi lebih detail
dari produk tersebut.

Iklan yang disampaikan oleh
produk lipstick Mybeline mampu
menyampaikan isi pesan
sesungguhnya.

Kreativitas Iklan

Iklan yang disampaikan mampu
menggambarkan suatu
kebutuhan dan keinginan
konsumen.

Iklan yang disampaikan sangat
berkaitan dengan informasi
produk tersebut.

(W8]

Konten iklan yang disampaikan
oleh produk lipstick Maybeline
memiliki keunikan, segar,
orisinil dan tidak terduga.

Kredibilita

s Endorser

Endorser memiliki tingkat
pengetahuan yang baik terhadap
merek pada saat melakukan
promosi .

Dalam menyampaikan informasi,
endorser mampu memberikan
informai yang terpercaya.

L2

Endorser yang digunakan untuk

mempromosikan produk
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memiliki penampilan yang
menarik secara fisik.

Endorser mampu menimbulkan
perasaan yang positif terhadap
suatu merek atau produk.
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LAMPIRAN 2 TABULASI

DATA

X2
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y2

17
18
14
16
18
15
18
17
16
17
13
12
15
12
16
15
16
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12
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vl.1
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LAMPIRAN 3 HASIL ANALISIS
DATA

ANALISIS DESKRIPTIF
Statistics
X1.1 X1.2 X1.3 Kreativitas Iklan
Valid 100 100 100 100
N Missing 0 0 0 0
Mean 4.1600 4.1200 4.1300 12.4100
Std. Deviation 59831 .68579 70575 1.65203
X1.1
Frequency | Percent | Valid Percent Cumulative
Percent
3.00 11 11.0 11.0 1.0
4.00 62 62.0 62.0 73.0
Valid
5.00 27 27.0 27.0 100.0
Total 100 100.0 100.0
X1.2
Frequency | Percent | Valid Percent Cumulative
Percent
2.00 1 1.0 1.0 1.0
3.00 15 15.0 15.0 16.0
Valid  4.00 55 55.0 55.0 71.0
5.00 29 29.0 29.0 100.0
Total 100 100.0 100.0
X1.3
Frequency Percent | Valid Percent Cumulative

Percent
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3.00 19 19.0 18.0 19.0
Valid 4.00 49 49.0 490 68.0
5.00 32 32.0 32.0 100.0
Total 100 100.0 100.0
Statistics
X2.1 X2.2 X2.3 X2.4 Kredibilitas
Endorser
Valid 100 100 100 100 100
N Missing 0 0 0 0 0
Mean 3.8500 3.8300 3.8800 3.8000 15.3600
Std. Deviation .71598 72551 74237 .68165 2.43510
X2.1
Frequency Percent Valid Percent Cumulative
Percent
2.00 1 1.0 1.0 1.0
3.00 31 31.0 31.0 32.0
Valid  4.00 50 50.0 50.0 82.0
5.00 18 18.0 18.0 100.0
Total 100 100.0 100.0
X2.2
Frequency Percent Valid Percent Cumulative
Percent
2.00 2 2.0 2.0 2.0
3.00 30 30.0 30.0 320
Valid  4.00 51 51.0 51.0 83.0
5.00 17 17.0 17.0 100.0
Total 100 100.0 100.0
X2.3
Frequency Percent | Valid Percent Cumulative
Percent
Valid  2.00 2 2.0 2.0 2.0




3.00 28 280 28.0 30.0
4.00 50 50.0 50.0 80.0
5.00 20 20.0 20.0 100.0
Total 100 100.0 100.0
X2.4
Frequency | Percent | Valid Percent Cumulative
Percent
3.00 35 35.0 35.0 35.0
4.00 50 50.0 50.0 85.0
Valid
5.00 15 15.0 15.0 100.0
Total 100 100.0 100.0
Statistics
Y1.1 Y1.2 Y1.3 Y1.4 Efektivitas lklan
Valid 100 100 100 100 100
N Missing 0 0 0 0 0
Mean 3.7800 3.7600 3.8900 3.8200 15.2500
Std. Deviation 77303 79290 .79003 .73002 2.67187
Y1.1
Frequency | Percent | Valid Percent Cumulative
Percent
2.00 5 5.0 5.0 5.0
3.00 28 28.0 28.0 33.0
Valid  4.00 51 51.0 51.0 84.0
5.00 16 16.0 16.0 100.0
Total 100 100.0 100.0
Y1.2
Frequency Percent | Valid Percent Cumulative
Percent
Valid  2.00 5 5.0 5.0 5.0
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3.00 31 31.0 31.0 36.0
4.00 47 47.0 47.0 83.0
5.00 17 17.0 17.0 100.0
Total 100 100.0 100.0
Y1.3
Frequency | Percent | Valid Percent Cumulative
Percent
2.00 4 4.0 4.0 4.0
3.00 25 25.0 25.0 29.0
Valid  4.00 49 49.0 49.0 78.0
5.00 22 22.0 22.0 100.0
Total 100 100.0 100.0
Y1.4
Frequency Percent Valid Percent Cumulative
Percent
2.00 2 2.0 2.0 20
3.00 31 31.0 31.0 33.0
Valid  4.00 50 50.0 50.0 83.0
5.00 17 17.0 17.0 100.0
Total 100 100.0 100.0
Statistics
Y2.1 Y2.2 Y¥2.3 Y2.4 Minat Beli Ulang
Valid 100 100 100 100 100
N Missing 0 0 0 0 0
Mean 3.8400 3.8200 3.7600 3.6900 15.1100
Std. Deviation .66241 70180 71237 .64659 2.21060
Y2.1
Frequency Percent Valid Percent Cumulative
Percent
Valid  2.00 1 1.0 1.0 1.0



30

3.00 28 28.0 28.0 29.0
4.00 57 57.0 57.0 86.0
5.00 14 14.0 14.0 100.0
Total 100 100.0 100.0
Y22
Frequency Percent Valid Percent Cumulative
Percent
3.00 35 35.0 35.0 35.0
4.00 48 48.0 48.0 83.0
Valid
5.00 17 17.0 17.0 100.0
Total 100 100.0 100.0
Y2.3
Frequency Percent Valid Percent Cumulative
Percent
2.00 3 3.0 3.0 3.0
3.00 31 31.0 31.0 34.0
Valid  4.00 53 53.0 53.0 87.0
5.00 13 13.0 13.0 100.0
Total 100 100.0 100.0
Y2.4
Frequency Percent Valid Percent Cumulative
Percent
2.00 1 1.0 1.0 1.0
3.00 38 38.0 38.0 39.0
Valid  4.00 52 52.0 52.0 91.0
5.00 9 9.0 9.0 100.0
Total 100 100.0 100.0




HASIL UJI VALIDITAS

Correlations
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X1.1 X1.2 X1.3 Kreativitas lklan
Pearson Correlation 1 4707 548" 7917
X1.1 Sig. (2-tailed) .000 .000 .000
N 100 100 100 100
Pearson Correlation 470" 1 5737 830"
X1.2 Sig. (2-tailed) .000 .000 .000
N 100 100 100 100
Pearson Correlation 548" 573" 1 863"
X1.3 Sig. (2-tailed) .000 .000 .000
N 100 100 100 100
Pearson Correlation 7917 830" 863" 1
Kreativitas lklan  Sig. (2-tailed) .000 .000 .000
N 100 100 100 100
**. Correlation is significant at the 0.01 level (2-tailed).
Correlations
X2.1 X2.2 X2.3 X2.4 Kredibilitas
Endorser
Pearson Correlation 1 650" 593" 662" 854"
X2.1 Sig. (2-tailed) .000 .000 .000 .000
N 100 100 100 100 100
Pearson Correlation 650" 1 581" 645" 847"
X2.2 Sig. (2-tailed) .000 .000 .000 .000
N 100 100 100 100 100
Pearson Correlation 593" 581" 1 651" 8347
X2.3 Sig. (2-tailed) .000 .000 .000 .000
N 100 100 100 100 100
Pearson Correlation 662" 645" 651" 1 865
X2.4 Sig. (2-tailed) .000 .000 .000 .000
N 100 100 100 100 100
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Pearson Correlation 854" 847" 834" 865~ 1
Kredibilitas Endorser Sig. (2-tailed) .000 .000 .000 .000
N 100 100 100 100 100

**. Correlation is significant at the 0.01 level (2-tailed).

Correlations

Y1.1 Y1.2 Y1.3 Y1.4 Efektivitas lklan
Pearson Correlation 1 605" 655~ 6817 849"
Y1.1 Sig. (2-tailed) .000 .000 .000 .000
N 100 100 100 100 100
Pearson Correlation 605" 1 715" 658" 863"
Y1.2 Sig. (2-tailed) .000 .000 .000 .000
N 100 100 100 100 100
Pearson Correlation 655~ 715" 1 683" 884"
Y1.3 Sig. (2-tailed) .000 .000 .000 .000
N 100 100 100 100 100
Pearson Correlation 6817 658" 683" 1 867"
Y1.4 Sig. (2-tailed) .000 .000 .000 .000
N 100 100 100 100 100
Pearson Correlation 849" 863" 884" 867" 1

Efektivitas lklan  Sig. (2-tailed) .000 .000 .000 .000
N 100 100 100 100 100

~*_Correlation is significant at the 0.01 level (2-tailed).

Correlations

Y2.1 Y2.2 Y2.3 ¥2.4 | Minat Beli Ulang
Pearson Correlation 1 524" 4327 4737 743"
Y2.1 Sig. (2-tailed) .000 .000 .000 .000
N 100 100 100 100 100
Pearson Correlation 524" 1 6807 566" 859"
Y2.2 Sig. (2-tailed) .000 .000 .000 .000
N 100 100 100 100 100
Pearson Correlation 432" 680" 1 582" 838"
Y2.3 Sig. (2-tailed) .000 .000 .000 .000
N 100 100 100 100 100
Pearson Correlation 473" 566 582" 1 801"
ved Sig. (2-tailed) .000 .000 .000 .000
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(X1)

Reliability Statistics

Cronbach's
Alpha

N of items

T71

X2

Reliability Statistics

Cronbach's

Alpha

N of Items

871

Y1

Reliability Statistics

Cronbach's

Alpha

N of ltems

.888

Y2

Reliability Statistics

Cronbach's
Alpha

N of ltems

827

N 100 100 100 100 100
Pearson Correlation 7437 859" 838" 8017 1
Minat Beli Ulang  Sig. (2-tailed) .000 .000 .000 .000
N 100 100 100 100 100§
**. Correlation is significant at the 0.01 level (2-tailed).
HASIL UJI RELIABILITAS
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HASIL UJI REGRESI LINEAR BERGANDA

Output Regresi persamaan 1

Variables Entered/Removed?®

Model Variables Entered Variables Method
Removed
Kredibilitas .| Enter
1 Endorser,
Kreativitas Iklan®

a. Dependent Variable: Efektivitas tklan

b. All requested variables entered.

Model Summaryb

Model R R Square Adjusted R Std. Error of the
Square Estimate
1 7547 569 .560 1.77207

a. Predictors: (Constant), Kredibilitas Endorser, Kreativitas lklan

b. Dependent Variable: Efektivitas Iklan

ANOVA?®
Model Sum of Squares df Mean Square F Sig.
Regression 402.147 2 201.074 64.031 .000°
1 Residual 304.603 97 3.140
Total 706.750 99

a. Dependent Variable: Efektivitas lklan

b. Predictors: (Constant), Kredibilitas Endorser, Kreativitas Iklan

Coefficients®

Model Unstandardized Standardized t Sig.

Coefficients Coefficients

B Std. Error Beta
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(Constant) 107 1.382 .078 .938
1 Kreativitas lklan 633 146 .391 4.325 .000
Kredibilitas Endorser 475 .099 433 4.782 .000
a. Dependent Variable: Efektivitas lklan
Normal P-P Plot of Regression Standardized Residual
Dependent Variable: Efektivitas klan
051
i 1350 G5
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Observed Cum Prob
Scatterplot
Dependent Variable: Efektivitas lklan
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]
’ "Regression S’(andardized Predicted Value
NPar Tests
One-Sample Kolmogorov-Smirnov Test
Unstandardized
Residual
N 100
ab Mean .0000000
Normal Parameters™ o
Std. Deviation 1.75408008
Absolute .051
Most Extreme Differences Positive 051
Negative -.043
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Kolmogorov-Smirnov Z I 511 l
Asymp. Sig. (2-tailed) .957
a. Test distribution is Normal.
b. Calculated from data.
Coefficients®
Model Collinearity Statistics
Tolerance VIF
Kreativitas Iklan .543 1.842
1 Kredibilitas Endorser .543 1.842
a. Dependent Variable: Efektivitas lklan
UJI GLETSER
Coefficients®
Model Unstandardized Coefficients Standardized t Sig.
Coefficients
B Std. Error Beta
(Constant) 3.719 .828 4.492 .000
1 Kreativitas lklan -170 .088 -.256 -1.938 .056
Kredibilitas Endorser -.016 .059 -.036 -.271 787

a. Dependent Variable: Absres1




Output Regresi persamaan 2

Variables Entered/Removed®

Model Variables Entered Variables Method
Removed

Efektivitas lklan, Enter
] Kreativitas lklan,

Kredibilitas

Endorser”
a. Dependent Variable: Minat Beli Ulang
b. All requested variables entered.

Model Summary®
Model R R Square Adjusted R Std. Error of the
Square Estimate

1 7912 625 .613 1.37440

a. Predictors: (Constant), Efektivitas Iklan, Kreativitas Iklan, Kredibilitas

Endorser

b. Dependent Variable: Minat Beli Ulang

87

ANOVA®
Model Sum of Squares df Mean Square - Sig.
Regression 302.447 3 100.816 53.370 .000°
1 Residual 181.343 96 1.889
Total 483.790 99

a. Dependent Variable: Minat Beli Ulang

b. Predictors: (Constant), Efektivitas lklan, Kreativitas lklan, Kredibilitas Endorser
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Coefficients®
Modet Unstandardized Coefficients Standardized t Sig.
Coefficients
B Std. Error Beta
(Constant) 2.425 1.072 2.263 .026
Kreativitas lklan .382 124 .286 3.083 .003
1
Kredibilitas Endorser 232 .086 .256 2.713 .008
Efektivitas lklan 287 .079 .347 3.645 .000
a. Dependent Variable: Minat Beli Ulang
Normal P-P Plot of Regression Standardized Residuat
, Dependent Variable: Minat Beli Ulang
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Regression Standardized Predicted Value




NPar Tests

One-Sample Kolm%orov-Smimov Test

Unstandardized
Residual
N 100
Normal Parameters®® Mean 0000000
Std. Deviation 1.35342022
Absolute .046
Most Extreme Differences Positive .046
Negative -.036
Kolmogorov-Smirnov Z 459
Asymp. Sig. (2-tailed) .984

a. Test distribution is Normal.

b. Calculated from data.

Coefficients®
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Model Collinearity Statistics
Tolerance VIF
Kreativitas Ikian 455 2.197
1 Kredibilitas Endorser 439 2.276
Efektivitas lklan 431 2.320
a. Dependent Variable: Minat Beli Ulang
UJI GLETSER
Coefficients®
Model Unstandardized Coefficients Standardized { Sig.
Coefficients
B Std. Error Beta
(Constant) 124 810 203 .840
Kreativitas lklan .068 .071 144 .968 335
1 Kredibilitas Endorser .027 .049 .083 .548 .585
Efektivitas lklan -.019 .045 -.063 -.413 680

a. Dependent Variable: Absres2




