DAFTAR ISI

HALAMAN JUDUL ..ottt s i
HALAMAN PERSETUJUAN DOSEN PEMBIMBING...........cccooceiiiiiinicnns ii
HALAMAN PENGESAHAN.. ... i
ABSTRAK ... 0\
ABSTRACT . %
INTISARI ..o Vi
MOTTO DAN PERSEMBAHAN. ......cooiiiiiiii e viii
KATA PENGANTAR......oo s iX
DAFTAR ISL. .ot e Xi
DAFTAR TABEL......o it XV
DAFTAR GAMBAR ...t XVi

BAB 1 PENDAHULUAN

1.1 Latar Belakang Masalah...............ccccoovveiiiiiiiiciiccce e 1
1.2 RUMUSAN MaSalah.........ccoeiieiiecciecece e s 7
1.3 Tujuan Penelitian..........oocooiiiiiiiee e 7
1.4 Manfaat PeNeIItian. ........ccooviiiiiiiieiceee e 8

BAB Il KAJIAN PUSTAKA

2.1 LaNAASAN TOM....cviiiiiieiieiiiiiesie ettt 9
2.1 1 MINAE BElH....c.vieiiiiiiicc e 9
2.1.2 IMPUISE BUYING.......iiiiiiiiiiiiiiieieiese s 10
2.1.3 HedoniC MOIVALION..........ccoiiiiiiieieiee e 13

xi



2.1.4 Instore ENVironment ISIami......coooe oo eeeeeeee e 14

2.2 Pengaruh Antar Variabel............ccoovoiiieiicic e 15
2.2.1 Pengaruh Hedonic Motivation Terhadap Minat Beli....................... 15
2.2.2 Pengaruh Hedonic Motivation Terhadap Impulse Buying............... 16
2.2.3 Pengaruh Instore Environment Islami Terhadap Minat Beli............ 17

2.2.4 Pengaruh Instore Environment Islami Terhadap Impulse Buying...18

2.3 MOdel EMPIFIK.....ooiiiiieieee et 19

BAB Il METODE PENELITIAN

3.1 JENIS PENEIITIAN. ....c.viiiiiiiiceccee s 20
3.2 Populasi dan SAMPEL.........ccceiveiiiiice e 20
3.2 L POPUIASI. ... e 20
3.2.2 SAMPEL .ot 21
3.3 Sumber Dan Metode Pengumpulan Data.............ccceeeviveiveiesienneeseennens 22
3.3.1 SUMDEE DALA......cueeeeiiiieieieieeiie et 22
3.3.2 Metode Pengumpulan Data.............cccccveveiieiie e 23
3.4 Variabel Dan INAIKAOT ..o s 24
3.4.1 Variabel Penelitian.........ocoviiiiiiiiiieiccse e 24
3.4.2 Definisi Operasional............ccccceviiiiiieie i 25
3.5 ANALISIS DALA. ....c.eeeiiiieiiiieee e 27
3.5.1 Analisis Linier Berganda..........cccccuoeieenenienieeniienee e 27
3.5.2 Uji Koefisien DeterminasSi..........ccccvvereeiieiieesesieeseesieseeseeseesee s 27
3.5 3 UJIVAlITITAS. ... 28
3.5.4 Uji Reliabilitas.......c.ccovvviiieiii i 28

xii



3.6 Uji ASUMST KIASIK........coiviiiiiiiicce e 29

3.6.1 Uji NOrmalitas........ccovevveiieiieii et 29
3.6.2 Uji MUITKOINIEITEAS. .....c.vieeiisiisiieie e 30
3.6.3 Uji Heteroskedastisitas. ...........ccucvveieeieerieiieeesceesie e 31
3.7 Pengujian HIPOLESIS. .....ccveiieiieeieciiesie et 31

I 25 LT O 32

BAB IV HASIL DAN PEMBAHASAN

4.1 Gambaran Umum ReSPONAEN..........ccviiiiiiiiiiisiiesiie e 33
4.1.1 JeniS KelamiN.......cccoviiiiiiiiiie e 33
4.1.2UMUr RESPONUEN......ceivieieitieciieite ettt sae e sreenee e 34

4.2 Deskripsi Variabel Penelitian...........ccocoiiiiiiiniiiee e 35
4.2.1 Variabel Hedonic Motivation (X1).......ccccevveviieevieniie e 36
4.2.2 Variabel Instore Environment Islami (X2).........cccooeviviieirenennnnnn, 38
4.2.3 Variabel Minat Beli (Y1).....coooooiiiiieneiireeeereeeee e 40
4.2.4 Variabel Impulse BUuying (Y2).....occoveoiieie i 42

4.3 ANALISIS DALA......c.eiuiiiiieii e 44
4.3.1 UJE VAHAIS. ..o e 44
4.3.2 Uji Reliabilitas........c.ccceeviiiieiicie e 45
4.3.3 Uji ASUMST KIASTK.......couiiiiiiiiieiieicrese e 46
4.3.4 Analisis Regresi Linier Berganda...........coccoovvvvinienieninnininiee e 50
B35 Ui Tovvoveeeeeeeeeeeee e es s st en e 52
4.3.6 Uji Koefisien Determinasi...........couveevieiiniinieiseseeeesie s 53
4.3.7 PEMDENGSAN. ..o s 55

xiii



BAB V PENUTUP
5.1 KESIMPUIAN......oiiiieiie e e 58
5.2 SAIAN.....ciii ettt 58
DAFTAR PUSTAKA

LAMPIRAN

Xiv



DAFTAR TABEL

1.1 RESEAICN GAP....vitiieiiieiieiei ettt bbbttt 6

3.1 Definisi OPerasional...........cccccvcveiieiiiiiiiese e 26
4.1 Jenis Kelamin ReSPONUEN..........ccuviieiieieiieieesie sttt sae e 33
4.2 UMUF RESPONUBN. ...ttt sttt 34
4.3 Tanggapan Responden Tentang Variabel Hedonic Motivation (X1).............. 36

4.4 Tanggapan Responden Tentang Variabel Insore Environment Islami (X2)...38

4.5 Tanggapan Responden Tentang Variabel Minat Beli (Y1).......cccooevviviiivennnnns 40
4.6 Tanggapan Responden Tentang Variabel Impulse Buying (Y2)........ccccceeu... 42
4.7 Hasil UJi Validitas. ........ccoooiiiiiiiiiiiseee e 45
4.8 Hasil Uji Reliabilitas...........cooviiiiiiiiiiiic i 46
4.9 Hasil Uji MUIIKOINEAITIAS. ......c.eieeieeieciiese e 48
4.10 Regresi Lnier Berganda Minat Beli..........cccoooooieiiiiniinin 50
4.11 Regresi Linier Berganda Impulse BUYing..........ccocevviiieiicve e 50
4.12 Uji Koefisien Determinasi Minat Beli...........ccccoooviiiiinnnc e, 54
4.13 Uji Koefisien Determinasi Impulse BUYINg..........ccooveveiiieneiienencicnenne 54

XV



DAFTAR GAMBAR

2.1 MOGEI EMPIFTK.c.eeiiiiiieicce e 19
4.1 UjJi NOrMAKILaS. ....cvvevieciiciece ettt 47
4.2 Uji HeterosKedastiSItas.........c.viueivereiieiiesiesie e see e sieesie e sree e e eee e 49

XVi



