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KUESIONER PENELITIAN

Petunjuk Umum

1. Gunakan pensil atau bulpen untuk mengisi kuesioner

2.

Isi pertanyaan dengan jawaban yang jelas dan lengkap

I. Identitas Responden

No | Identitas Penjelasan
1 Nama Responden
2 | Jenis Kelamin o Laki - laki
o Perempuan
3 Konsentrasi Perkuliahan | o Manajemen
o Akuntansi
4 Usia Responden o <18 tahun
o 18 —20 tahun
o 21 - 22 tahun
5 Tahun Angkatan 02014
o 2015
o 2016




Petunjuk Mengisi

88

Beri tanda X sesuai dengan pendapat, penilaian, persepsi atas pengalaman yang

pernah Bapak / Ibu lakukan. Pilih angka 1 sampai dengan 10 dari kolom yang

telah disediakan seperti berikut:

sTs |1 (2 |3 |4 |5 |6 |7 |8 |9 |10 |SS
Ket : STS = Sangat Tidak Setuju, SS = Sangat Setuju

Contoh:

No Pernyataan Jawaban

1 | Setiap akan
mengkonsumsi  sebuah | | STS 2 41567 9110 SS

produk, saya selalu
pastikan bahwa produk
itu adalah halal.

Cara memastikannya bagaimana:




I1.VARIABEL PENELITIAN

A. Intrinsik Religiusitas
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No Pernyataan Jawaban
1 | Saya meyakini sepenuh
hati adanya Allah SWT || STS 415|6 10 | SS
dan Kitab - kitabNya
2 S-a)'/a selalu introspeksi STS 217516 101ss
diri dan berdoa
3 | Saya menjadikan agama
sebagai pedoman hidup STS 4156 10 | SS
4 | Saya menjalankan dan
mentaati perintah agama | | STS 4156 10 | SS
5 | Seluruh pendekatan
kehidupan saya | | STS 4156 10 | SS
berdasarkan agama
6 | Saya selalu menghargai
dan mensyukuri segala || STS 415|6 10 | SS
ciptaan Allah

Apa peran agama menurut saudara ?




B. Ekstrinsik Religiusitas
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No Pernyataan Jawaban
1 | Saya mengikuti organisasi
keagamaan STS 4 |56 10 | SS
2 | Saya terus memberi
informasi tentang | STS 415|6 10 | SS
organisasi keagamaan saya
kepada pihak lain
3 | Saya melakukan sosialisasi
dilingkungan masyarakat STS 4156 10 | SS
4 | Saya mampu untuk
mengatasi masalah sosial STS 4156 10 | SS
5 | Saya mengikuti organisasi
untuk mencari banyak STS 415|6 10 | SS
teman

Sejauh mana manfaat organisasi keagamaan ?




C. Halal Marketing
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No

Pernyataan

Merek sangat penting untuk
membeli produk halal

STS

10

SS

Dukungan selebriti penting
untuk membeli produk halal

STS

10

SS

Citra (image) produk halal
sangat penting bagi sebuah
produk yang ditawarkan ke
pasar

STS

10

SS

Kualitas produk  sangat
penting untuk produk halal

STS

10

SS

Harga yang sesuai dengan
daya beli sangat penting
untuk produk halal

STS

10

SS

Saya lebih senang membeli
produk halal meskipun
harganya mahal

STS

10

SS

Promosi yang sesuai dengan
norma — norma agama
(syariah) penting untuk
produk halal

STS

10

SS

Apa produk halal harus dipasarkan secara halal pula ? Bagaimana pandangan anda




D. Consumer Innovativeness
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No

Pernyataan

Jawaban

Ketika saya mendengar
tentang produk halal baru,
saya mencoba untuk tahu
lebih banyak  tentang
produk  tersebut  pada
kesempatan pertama

STS

10

SS

Saya adalah tipe orang yang
mencoba setiap  produk
halal setidaknya satu kali

STS

10

SS

Saya lebih memilih merek
yang biasanya saya beli
daripada mencoba sesuatu
yang tidak saya yakini

STS

10

SS

Saya mencari pendapat dari
mereka yang telah mencoba
produk halal atau merek
produk halal baru sebelum
mencobanya

STS

10

SS

Sebelum mencoba produk
halal baru, saya mencoba
mempelajari apakah teman
yang memiliki produk ini
memikirkannya

STS

10

SS

Apakah consumer innovativeness itu perlu dimiliki setiap konsumen? Bagaimana

pendapat anda?




E. Minat Pembelian Ulang

93

No

Pernyataan

Jawaban

Saya bermaksud
merekomendasikan produk
halal rutin digunakan pada
orang — orang di sekitar
saya

STS

Saya  selalu berusaha
mendapatkan informasi
tentang produk halal

STS

Kecuali untuk alasan yang
tak terduga, saya berniat
untuk terus menggunakan
produk halal yang saya
gunakan secara teratur

STS

Jika bisa, saya ingin terus
membeli dan menggunakan
produk halal

STS

Kemungkinan saya akan
terus membeli produk halal
yang sering saya gunakan di
masa depan

STS

Menurut anda apakah label halal produk berdampak pada minat pembelian produk

halal ?




LAMPIRAN 2 TABULASI
RESPONDEN

94



95

2 vwioolo |0 v o |ow|(v|o|lo | (e oo (@ (w(N(Q|N oW W (W |IN(W(s (N ||
FPLFFFTOFIFIFIFTITTITTTITRSNT® T LY YT T TS
n ocolojlojlo|jlo|lojlo|jo|lo|ojo|lo|o|o|jv|lv|lojlo|ld|o|o|o|o|ojlo|o|lo|o|lo|o|o|lo|o|o|o|o|o

ol [H = o = = =

SX

wn

Sl |lolo|lo|o|lo|lo|lo|o|o|o|o|lo|lojlo|lojlo|lo|lo|o|o|lo|lo|o|o|o|lo|o|lo|o|o|o|o|o|lo|o|o|o

3 | X

'

x| M |olo|lo|o|lo|lo|lojlo|lo|o|o|lo|o|lo|lojlo|lo|lo|o|lo|lo|o|olo|o|lo|o|o|o|o|lolo|lo|lo|o|o|o

AP s e e | e ) s o e i o | e e e |

c X

=

Cln olo|lo|lolo|lo|lolo|lo|lolo|lo|lo|lojlo|lo|lojlo|lv|o|lo|o|lojlojlo|lo|o|o|o|o|o|jo|lo|o|o|lo|o

ol (== Sl9lalals ) e i e e i e e s e e
X
—A olo|lojlo|lo|lojlojlo|lo|ojolo|o|lojlo|lo|lojlo|ld|lo|lo|o|ojlojlo|lo|lo|o|lo|o|olo|lo|o|lo|o|o
211 — — | — — [ — — | [ | — | —

X

g |lolotolo|lo|d|o|d|w (o o0 |N|s oW (o |m|d(s (s s(S s s|(d(o|v|v|s|o|wv
X (@00 |00 |0 1|6 ¥ |F|F|F (T |F (T 0010|010 10 [T 0S5 [T N[0 1016 |10 15 |10 10
©o olo|lo|lololo|lo|lo|jv|o|o|jo|lo|lo|lojlo|o|lo oo |olo|lo|d|o|lo|lo|o|dlo|o|olo|lo|o|o|o
o | e s e i | = e =

X

LI olo|lo|jlolo|lojlo|o|o|v|o|o|o|o|jlo|lv|ojlo|o|o|o|lo|olo|o|o|o|o|ld|lo|o|jo|lo|o|o|o|o

215 = e e et = = o = e

3 |IX

2

>

= |« olo|lo|lolo|lo|lo|dn|lo|v|lo|lcd|lo|o|d|lo|lojlo|o|o|o|o|o|ld|o|la|o|No|o|lo|o|lo|o|olo|o

eI

e

2 m|olojo|lolojlo|lv|lv|n|lv|o|ld|lad|ldN|d|[dH Ol |o|dH|o|o|o|d || |o | |la oo |olo oo o

Slg == e s = o

= X
N ololo|lolo|lo|lo|v|o|o|o|jo|lo|o|lolo|ololo|lo|o|o|lo|o|lo|jo|lo|o|o|lo|o|oo|lo|o|o|lo
o == e | e e i =
X
- olo|lo|jlolo|lojlo|jo|lo|ojo|lo|o|ojlo|jlv|o|jo|lo|lolojlo|ololo|o|o|o|lo|o|o|jo|o|olo|o|o
Lll — | [ — — | | — | — —
X

(=) oOldNmits ]|/~ |lo|ld|lNMm|TF (O[O~ lo|lo|d|aN M| (Wb~

> TN OO I~ 10O G H [ H A [ A AN NN NN NNN®O oo oo o|m




96

owloloiIxN B ojlolvvwinlolwi~loloo|lololo|o|lo|o|m|(o|(©(~|[O|~(N| oo |||~ o
SISO TITFIFITITIS IO D(FTOOO LD |FIFIFIF(T|T | TS| TF|TF |||
o|olo|o|ojo|olo|oo|o|lo|oojo|oo|lolo|olojlololo|lo|o|o|o|o|o|o|o|o|o|o|o|lo|o|o
— | i i [ | | | [ | [ | [ |
o|olo|oojooojoo|olo|oo|o|lolo|o|lo|o|lo|oojojojojoo|lo|lo|o|o|o|o|o|o|lo|o|o
— — [ — — [ Rl R e N B B N N | i
ololojlojo|o|ojo|joocolojolojlo|lolo|lolo|lolo|lo|lo|o|ojojloo|o|lo|o|lo|jo|o|o|o|lo|o|o
| e e N e N R e N e e R N N | [ | | e N N e N B N B
o|olo|o|o|o|oo|o|o|o|lo|oo|o|olo|olojolojlololojlojlojloo|o|lo|o|o|o|o|o|o|lo|o|o
i e e R e R e N e N N | | | [ |
olo|o|o|ooloojojojlololojojlo|lo|lo|lolololo|lo|lo|lolololo|lo|o|o|o|o|o|o|o|o| o oo
el R R e e N e N N N e N e R N e N e B e B N e R e B N | i —
N~ 0 (W0 [0 (W0 W0 (W0 | [ 0[S (0| (0|t |d (ko |o|oo|o|lo|olo|o|o|o|o|s|w|o|o|x (v oo
O |10 [0 [0 [0 [0 [0 DO [0 | [0 [0 (1O [0 [0 [0 [0 |10 [ [0 [© [0 [© |10 |© IO |[© [© |© |© [0 |0 O |16 O |10 [0 (16 |©
ololo|oojooojoojolojoo|o|olo|lolololo|ololo|lojlo|o|o|o|o|o|o|o|o|o|o|lo|o| o
i | [ [ | e | [ | | | e [ — [ i i
oloojlojlololojojlo|o|o|lo|lo|o|o|ojo|olojojo|o|lo|lolo|lojo|o|o|o|o|lo|o|o|o|o| o oo
| | [ | — [ i (v | e | [ e N N | i
ololo|o|o|o|olo|oo|o|lo|oo|ooo|olo|lolojlolojlo|lojlo|o|o|o|o|o|o|o|o|o|o|lo|o|o
i i | | | | | e e [ i i i
o|olo|o|o|o|oo|o|o oo oo |oloo|lolojlolo|lo|lo|o|lojlo|o|o|o|o|o|oo|o|o|o|o|o|o
i i e | e | [ | [ i [ | [ |
ololojoojoojojojojolojoojololojlolo|lolo|lololo|lolo|o|o|o|o|o|o|o|o|o|o|lo|o|o
i i i — [ e e R e R e e N e R R N N | — | — [
olo|o|o|oo|lojo|o|o|ololo|o|o|lojlojlojlololo|lo|lo|lolo|lolo|o|o|o|olo|o|o|o| oo oo
— — |~ el N R N e R e N R N N N | || — i
O DO || NM O[O0 |00 (dNM ST 0D OIS0 O (d/NMI TSI OIS0 DO || NM | |10 |(©
M OT ||| T[T [T | |DO [0 |10 1O [0 [ | [0 IO |ID [O [© [© |© [© [© [© [© |© |© (< |~ |~ [N~ |~ [~




97

olololo|lolo|g|o|o|o| oo~ |0 o0 W oo 00|’
roRiveRiTe Nivo RN iTs NES v HES S RS o RS AR A NS SRS A S IvoRES S RS Tl s
olololo|lolo|lo|lo|o|lojo|o|o|o|o|o|o|o|o|o|o|o|o|o
| [ [ | — | — | — —
ololo|lo|lo|jo|lo|lo|o|o|o|o|o|o|o|o|o|o|v|o|o o oo
Il N e e R N N e B —i — [ i i
olololo|lojo|o|o|olololo|o|olo|lo|lo|olo|o|o|o|o|o
| [ | (e N N e N B B B B |
ololo|lo|lo|o|lo|lo|o|lolo|lo|o|o|o|o|o|o|o|lo|o|o|o|o
el N N BN N N e N R — — | [ [ |
olo|olo|lojlo|lo|lo|jo|lolo|lo|o|o|o|o|o|o|o|o|o|o|o|o

el R e N R B N | — — | [ [
ololoo|o|lo|x |00 |o|o|v|n|st|w||c (s o o o |st|o|~
© O D | |O O |16 |O [0 [© O |6 |0 |0 |10 |10 |10 [0 [F |1 IO (O O |1
olololo|lolo|lo|lo|o|lolo|lo|o|o|o|o|o|o|o|o|o|o oo
e N N B e N N e N B | — — |
ololo|lo|lolo|lo|lo|o|lolo|o|o|o|o|o|o|o|o|o|o o oo
| [ [ | [ - — —
olololo|lolo|lo|o|lo|lojo|o|o|o|o|o|o|o|o|o|o|o|o|o
el R B N (v [ [ | i i i
olo|lo|o|lo|lo|o|o|o|o|o|o|o|o|o|o|o|o|v|lo|o|o|o|o
— | | [ — | — |
ololo|lo|ololo|lo|o|olo|lo|o|o|o|o|o|o|o|o|o|o| oo
— | | | | — | — — | —
ololo|lo|lo|o|lo|lo|o|olo|o|o|o|o|o|o|o|o|o|o|o|o|o
LR N B N N | — | — i - |
~ (oo |o|d|N oS (w|o|~oloo|d oo w|lo~ oo
M~ |~ |~ | |00 |60 | |00 |60 [0 |0 |0 |0 & (o o |6 |[& |0 & o |6 [ |G




98

olowvioolcowviv N ITILWL i O|lOL o oL | o|o|d|o|w|(o|~|Wv|[W|w o |w|lo|o oo
ﬂ444445434442224344443325441444244444
wlo |lojlojlololo|lo|o|o|o|o|o|o|o|o|o|lo|o|o|o|o|o|o|o|o|mn|o|o|o|o|o|o|o|o|o|o|o
[«B}
c | X
g
Sl |ololojlolojlo|lolo|o|lolo|o|jo|ldN|lojlo|lolo|o|loo|lojlv|lojlo|o|ldlo|o|lo|o|lo|lo|o|o|o
S| |- i e o — o —
=
o | X
c
—|n |olojloloo|lojlo|lolojo|lon|lo|ld|lo|lo|lo|lolo|lo|lojlo|ld|lo|lo o |d|lo|lo|lolo|o|jlolo|lo|o
_ e (A — — — [ — — |
R
e | X
2
cln lojololojlolojlo|olo|jo|lo|cd|ld|ln|o|lo|lo|lolo|lo|lo|ld|ld|o|lo oo oo |lo|jo|o|lo| o
S | — o — o o —
O |x
- |ololo|lolololo|ld|lolo|lomm|lo|lvo|jlo|lo|lo|lo|lo|olo|m|lo|lo|lo | m|o|lo|olmio|lolo|o|lo
Anll | [ — — —
X

clomlolo|lolo(r~lmom oo mom|locavw(w|o|/vioclommldom o mimimim|o|s|<|o|w|w
ovm766666656666656566466657666666666666
~ |olololololo|lo|lo|o|lo|lo|lo|o|lolo|o|lo|jo|o|o|o|o|lo|lo|o|lo|o|o|lo|olo|o|o|lo|lo|lo
OO. — | | — — — — — —
X
© |ololo|jlolo|lojlolo|lojlo|lojlo|ojlojlv|lojlo|lojlo|jo|lo|lo|lolo|lo|jo|lo|lo|o|lojo|lo|o|o|lo| o
o || o o = | o — —
X
2
=|ln |ololo|lolo|o|o|o|o|o|o|o|o|o|o|v|o|o|o|o|o|o|lo|o|lo|o|lo|o|o|o|o|o|o| oo o
4
= | X
<
=g lololo|lololo|lo|lo|o|o|lo|o|o|o|olo|e|o|lo|lolo|o|olo|o|ole|o|lo|o|ole|o|o| oo
=l |2 o = = o o = | = =
=< | X
I
m |olojlo|loo|lojlolo|lojlo|lojo|lolojolojlo|lojlo|jocolojlo|oo|lo|jo|lo|o|o|o|o|lo|lo|o|lo| o
Qu. — | — — — — | — — — —
X
~N |ololojlololololo|o|o|o|o|o|d|lo|lo|lo|lojlv|lo|lo|lo|d|lo|lo|o|lo|o|o|o|o|o|lo|lo|lo|lo
o = e e o = o = = e o
X
- |o|lo|lo|lolo|lojlo|lv|o|lo|ojlo|lo|lojlo|lv|o|lo|lv|lo|lo|lo|lo|lo|lo|o|jo|lo|jo|o|o|lo|o|o|o|o
00.11 | [ | — | — — — — —
X
. old|lN|lm|t |||~ |lold|lNm|t |||~ o|lo|d|la|m|s ||
m N M T D O I~ 10O | ] NNN NN NN NN O o oo o|o|o




99

O DO | O |- 1O OO O |O O |V 0O O OO0 |V |W|WIW DN OO O | O 0O |0 O || |0 || (O
5 I S s IS S I IS s O T S 1 S S S s s ol I O TS IS S S s S S s s RS s s ol VO R S s S o RS S i S il S il S S
OO ICOCI0OOD OO OO0 OO0 0000000000000 O) OO |O|O) |O)|©O|O O
i — | i Ll R B B | [ [ — — |
D OO0 OO0 OO0 00O 0O OO0 O)O)|O|O|O) OO
— — — | - | (e [ [ — [
OO0 00O OO0 OO 0O 0000000000000 00O OO OO
i (v | — (v [ | - | | | [ —i
OO OO0 OO OO OO0 OO OO O OO OO0 O|O|O)O)|O)O)O) O |O|O|O)|O) OO
— i — [ — | [ [ —
O OO OO OO0 OO0 OO0 OO 0O)|0)|O)O) OO0 |O)|O OO
— i — | | [ | | i — [ — |
OIS SISO ITS DD MOCILLIMMMO D IO O D IO |O 0|0 |F(0 D |J (0| DI |O©
O OO VOO IO IO VOV VIOV IO O O IMNNOMNOOINMONOOMNMOOIOINMO OO O|O©|O|© ||
DO OO O OO0 0000000000 0CIO0OOOO|O0)|0)|O)O) O |O)|O) OO OO
i i e e e N N N | i i i i —
O OO0 OO0 OO OO0 OIOO0OOCJOO)O)O) O) O |O|O OO OO
— [ [ i i ([ — [ | [ [ —
OO0 IOOO OO OO0 0O 0O0OOOD0O0ODO0O0O0OCJCJOCOCj0O)O)O) O) | O|O OO OO
— [ i — | — | | — el R B e | [ | —
D OO OO OO OO OO0 00O OO0 00|00 |0)|O) ) O)O|O)|O)|O) O[O
i — — [ [ [ [ | | —
OO0 OO0 0000000000000 OO |O|O) OO |O©O O
— i — e R B B B | Ll B | — — [
D OO OO OO OO0 O O)O) OO 0OI0OI0OI0O0OI0O0O 0O O) OO0 O)|©O|O O
- [ el e e R e e R e e R e B R | — [ —
OO OCD OO0 0O 0000000000000 OO 0OICOCCOCJOO)OO)|O OO |O|O |O O
i i — | [ [ — LB N B B | i — [ i
~00 [ O NM| SOOI~ 0 D O|cdNM ST OO0 IO|dNM ST ID O©IR-|I0 0O/ NM | |0
MO MM T g7 7 (7 (7 (|9 | 9|19 19 (10 (10 (10 (W0 |W|W|W0 W W[ (O[O |[O© |0 |O© O©|O© O O O |||~~~




100

O | |0 |O =D OO OO0 |0 OO0 O O 0|0 N O O W1 O |
S RS BN AS SRS S SN S S S SN S S S SR I Te RS ol AN S R To B A S U S E T IR S Sl S S Sl S i S i To T S
O OO0 |I0O 0000|0000 OO0 OO OO0 OO OO O
el R N B B B i — — — —
O OO0 O0O0)O)|OO|O)O) OO O O) O O)|O|© OO O O | o
[ [ | | - | i — — [ — [
O OO0 O0) OO |O OO0 O O) O)O)  ©OW|O)O) OO O) O |O
LB R N N B B - | — - |~
O OO OO0 O |O) | O)|O) | ©O|O)|O) OO O)O)  ©OW|O)O) OO OO | O
(e [ [ — — —
O OO0 I0O0O0O 0|0 0|00 00O OO ©W|O|O) OO O) O O
i e e e N N N N | i — — —
DI OO0 DD (P (IS -M|O 0|0 || O© 0[S MO o
O OO OO IO O O | VOO V|O|~O© O V|V V|n|© |V O O~ |
OO0 IO IOCO OO0 | OO OO0 O) OO O)|O)|O) OO OO | O
i | | i | [ — [ —
OO OO0 |I0) OO0 OO OO0 OO O) OO O)|O|O) OO O) O |O
([ i i — — — — — [
OO OO0 |I0 00O 0|0 0|00 0000 0)O)|O|© OO O O
(v [ | — i | | | — — — |
O OO 0|00 00|00 OO0 00 O) OO |© OO0 O) O O O |O
[ | | [ — [ - | — [
O OO0 OO |O) OO0 00O O)O) OO0 OO OO |O
L N B N N | | i — |
O OO0 00O OO OO0 OO0 O)O) OO|O)O) OO OO |O
[ | — [ — [ — — — [
OO OO OO0 OO0 |O)O)|O) OO OO0 OO O |O |O
[ [ — | — [ | — — | — — |
678901234567890123456789%
P~ |~ [P~ |~ |00 |00 00 |00 0O |00 |0 00 |0 [0 |0 OO O O O[O O OO o




101

N~ DO IWn O |0 (W0 (W (WD O O IOI IO IOINMNNMNOOCOI OCIoOoooINOI|O|o || o
W43545344444444444444444444544444444
owloloojo|lolojo|jojo|ld|lo|lo|lojo|lo|o|o|lo|o|lo|o|jo|jo|olojlo|lojo|o|lo|lo|oo|lo|o

S |X
]
U409099999999999999009999900099099000
A — - | i o e i e
MX
Elmolojo|lojlojojlojloojlojojo|jlo|jo|jlo|joo|jojo|jo|lojo|jo|o|o|o|o|lo|o|lolo|o|lo|lo|lo|o|o
D g [— — — — — — |4 i e e i
o
MX
Slnololola|o|o|o|o|lolo|lo|lolo|lo|lolo|lo|lo|oolo|olo|o|lo|o|lo|lolo|lo|lo|lo|lo|o|o
S (5| — — — e e e i e e s i e
X
—jlololojlo|jolojoco|jojlo|olo|oc|jlojlo|jlo|o|joco|jlojlo|jlojlo|o|lo|o|lolo|o|jo|o|lo|o|ojo|lo|o
51 — — — — — [ [ [ [ — — |
X
S Nom|gn]|ol~lo|looldldNm|g ]|~ lolololdN|S|IL O~ |o|o|dlN|m||o|o |~
= NN|N[NN|N|[ N[N oo m@dmmmod|f ||k |(©[O|0|o|0|o|K|~|~|N~N|K|~

olowvolo|lowv oLV v v wio|iIrNlowlo|glo|~|NIO|I~I~o(W(Ww|w(w(w(wl|lo| o
W44444544444444424434344544544444444
wolololo|lolojlo|lv|o|lo|lo|lolojlo|lojlv|o|lo|ld|lo|o|o|lo|o|lo|lo|lo|jo|o|lo|lo|o|o|o|lo

g | X
U400900099999999969969609909999999000
Sl || || — = i
WX
Elmolojoololojojvio|loo|lo|jo|lojold|ojo|lo|jo|ojo|lo|lojo|o|o|o|o|o|o|o|o|o|o
o
mX
Slnjlololojlololo|lo|o|o|o|o|o|lo|lo|lo|lololo|lv|jo|lo|jlojlojlo|lo|lo|lo|lo|lo|lo|lo|lo|o oo
S |5 | || — |4 Ald|d|lala|9lalalalg — |
X
—djlojolojlo|lolojlo|jo|lo|jo|lo|ojlo|jo|o|ojlojlojlv|lo|cn|o|lo|o|lolo|o|jo|o|lo|lo|o|jo|o|o
511 — — — — | [ — — — [
X
: old|N|lm|gt |||~ |o|loldlmgt | m|g|v]|O|~|o|o|o|d|an|m
m N M SO I~ 0D G A |dA|d A A A A NN | TS| T[T | 0[O |O




102

wlolo|o|o v |olao|a
J|b o |F|F|F |0 [T |D b
olo|o|olo|o|o|o|o|o
| |
o|lo|olo|olo|o|o|o|o
i i i (e | |
olololo|olo|o|o|o|o
(| [ | — | |
o|lololo|o|olo|o|o|o
[ | (v | [ [
o OO0 o000 |0 o |O o
— | — | — |
0O |dNM WD |© (-
N |~ |00 [0 |00 |00 [0 |00 (O |0
OO0 |0 |0 |O (|0 |O (O N O |0 N O | |Ww|o |
ro i R I Ivo RS IS S IS S ol L SRS AN R A RS R R AR T R S Tl R
OO0 OO0 OO0 OO O OO OO O OO
| [ — — | — — —
olo|lo|ololo|lolo|lo|o|o|o|olo|o|v|o|o|o|o|o|o|o
— [ | | [ — — — — [
O|0O0O0O0O|l0O|0O0O|0OO|O OO0 O|©|© | O|O|O|O)O) | O | O
[ [ [ [ [ — —i — —l
OO0 O|OO)|O) |O) |O) OO OO O OO OO O |OY | OO |©O O
v | [ [ — — — |
olololo|lo|o|o|o|o|o|o|o|o|o|o|©|o|o|o|lo|o|o o
| [ (| - — — —l
4567890123890123456789%
O O (O[O (O O |© O |[© |© [0 0|0 O) O OO OO OO O | o




103

LAMPIRAN 3 HASIL ANALISIS DATA



1. Frequency Table
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a. Intrinsik Religiusitas
Statistics
x1.1 x1.2 x1.3 x1.4 x1.5 x1.6
N Valid 100 100 100 100 100 100
Missing 0 0 0 0 0 0
Frequency Table
x1.1
Cumulative
Frequency Percent Valid Percent Percent
Valid 6,00 1 1,0 1,0 1,0
9,00 51 51,0 51,0 52,0
10,00 48 48,0 48,0 100,0
Total 100 100,0 100,0
x1.2
Cumulative
Frequency Percent Valid Percent Percent
Valid 6,00 2 2,0 2,0 2,0
9,00 55 55,0 55,0 57,0
10,00 43 43,0 43,0 100,0
Total 100 100,0 100,0
x1.3
Cumulative
Frequency Percent Valid Percent Percent
Valid 1,00 4 4,0 4,0 4,0
2,00 9 9,0 9,0 13,0
6,00 13 13,0 13,0 26,0
9,00 35 35,0 35,0 61,0
10,00 39 39,0 39,0 100,0
Total 100 100,0 100,0
x1.4
Cumulative
Frequency Percent Valid Percent Percent
Valid 1,00 1 1,0 1,0 1,0
2,00 5 5,0 5,0 6,0
6,00 5 5,0 50 11,0
9,00 50 50,0 50,0 61,0
10,00 39 39,0 39,0 100,0
Total 100 100,0 100,0




x1.5
Cumulative
Frequency Percent Valid Percent Percent
Valid 2,00 1 1,0 1,0 1,0
6,00 5 5,0 5,0 6,0
9,00 46 46,0 46,0 52,0
10,00 48 48,0 48,0 100,0
Total 100 100,0 100,0
x1.6
Cumulative
Frequency Percent Valid Percent Percent
Valid 1,00 1 1,0 1,0 1,0
2,00 1 1,0 1,0 2,0
6,00 2 2,0 2,0 4,0
9,00 50 50,0 50,0 54,0
10,00 46 46,0 46,0 100,0
Total 100 100,0 100,0
Ekstrinsik Religiusitas
Statistics
x2.1 X2.2 x2.3 x2.4 X2.5
N Valid 100 100 100 100 100
Missing 0 0 0 0 0
Frequency Table
x2.1
Cumulative
Frequency Percent Valid Percent Percent
Valid 2,00 1 1,0 1,0 1,0
6,00 1 1,0 1,0 2,0
9,00 46 46,0 46,0 48,0
10,00 52 52,0 52,0 100,0
Total 100 100,0 100,0
X2.2
Cumulative
Frequency Percent Valid Percent Percent
Valid 6,00 1 1,0 1,0 1,0
9,00 40 40,0 40,0 41,0
10,00 59 59,0 59,0 100,0
Total 100 100,0 100,0
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x2.3

Cumulative
Frequency Percent Valid Percent Percent
Valid 6,00 2 2,0 2,0 2,0
9,00 39 39,0 39,0 41,0
10,00 59 59,0 59,0 100,0
Total 100 100,0 100,0
x2.4
Cumulative
Frequency Percent Valid Percent Percent
Valid 6,00 2 2,0 2,0 2,0
9,00 47 47,0 47,0 49,0
10,00 51 51,0 51,0 100,0
Total 100 100,0 100,0
Xx2.5
Cumulative
Frequency Percent Valid Percent Percent
Valid 2,00 1 1,0 1,0 1,0
6,00 3 3,0 3,0 4,0
9,00 56 56,0 56,0 60,0
10,00 40 40,0 40,0 100,0
Total 100 100,0 100,0
c. Halal Marketing
Statistics
x3.1 x3.2 x3.3 x3.4 x3.5 x3.6 x3.7
N Valid 100 100 100 100 100 100 100
Missing 0 0 0 0 0 0 0
Frequency Table
x3.1
Cumulative
Frequency Percent Valid Percent Percent
Valid 6,00 3 3,0 3,0 3,0
9,00 50 50,0 50,0 53,0
10,00 47 47,0 47,0 100,0
Total 100 100,0 100,0




x3.2

Cumulative
Frequency Percent Valid Percent Percent
Valid 1,00 1 1,0 1,0 1,0
2,00 1 1,0 1,0 2,0
6,00 2 2,0 2,0 4,0
9,00 52 52,0 52,0 56,0
10,00 44 44,0 44,0 100,0
Total 100 100,0 100,0
x3.3
Cumulative
Frequency Percent Valid Percent Percent
Valid 9,00 58 58,0 58,0 58,0
10,00 42 42,0 42,0 100,0
Total 100 100,0 100,0
x3.4
Cumulative
Frequency Percent Valid Percent Percent
Valid 6,00 3 3,0 3,0 3,0
9,00 57 57,0 57,0 60,0
10,00 40 40,0 40,0 100,0
Total 100 100,0 100,0
x3.5
Cumulative
Frequency Percent Valid Percent Percent
Valid 2,00 1 1,0 1,0 1,0
6,00 2 2,0 2,0 3,0
9,00 44 44,0 44,0 47,0
10,00 53 53,0 53,0 100,0
Total 100 100,0 100,0
x3.6
Cumulative
Frequency Percent Valid Percent Percent
Valid 6,00 3 3,0 3,0 3,0
9,00 54 54,0 54,0 57,0
10,00 43 43,0 43,0 100,0
Total 100 100,0 100,0




x3.7
Cumulative
Frequency Percent Valid Percent Percent
Valid 6,00 4 4,0 4,0 4,0
9,00 60 60,0 60,0 64,0
10,00 36 36,0 36,0 100,0
Total 100 100,0 100,0
Consumer Innovativeness
Statistics
x4.1 x4.2 x4.3 x4.4 x4.5
N Valid 100 100 100 100 100
Missing 0 0 0 0 0
Frequency Table
x4.1
Cumulative
Frequency Percent Valid Percent Percent
Valid 2,00 6 6,0 6,0 6,0
6,00 4 4,0 4,0 10,0
9,00 51 51,0 51,0 61,0
10,00 39 39,0 39,0 100,0
Total 100 100,0 100,0
x4.2
Cumulative
Frequency Percent Valid Percent Percent
Valid 2,00 7 7,0 7,0 7,0
6,00 2 2,0 2,0 9,0
9,00 51 51,0 51,0 60,0
10,00 40 40,0 40,0 100,0
Total 100 100,0 100,0
x4.3
Cumulative
Frequency Percent Valid Percent Percent
Valid 2,00 4 4,0 4,0 4,0
6,00 3 3,0 3,0 7,0
9,00 58 58,0 58,0 65,0
10,00 35 35,0 35,0 100,0
Total 100 100,0 100,0
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x4.4
Cumulative
Frequency Percent Valid Percent Percent
Valid 2,00 2 2,0 2,0 2,0
6,00 6 6,0 6,0 8,0
9,00 54 54,0 54,0 62,0
10,00 38 38,0 38,0 100,0
Total 100 100,0 100,0
X4.5
Cumulative
Frequency Percent Valid Percent Percent
Valid 6,00 5 5,0 50 50
9,00 52 52,0 52,0 57,0
10,00 43 43,0 43,0 100,0
Total 100 100,0 100,0
Minat Pembelian Ulang
Statistics
x5.1 x5.2 x5.3 x5.4 x5.5
N Valid 100 100 100 100 100
Missing 0 0 0 0 0
Frequency Table
x5.1
Cumulative
Frequency Percent Valid Percent Percent
Valid 2,00 1 1,0 1,0 1,0
6,00 3 3,0 3,0 4,0
9,00 53 53,0 53,0 57,0
10,00 43 43,0 43,0 100,0
Total 100 100,0 100,0
x5.2
Cumulative
Frequency Percent Valid Percent Percent
Valid 2,00 1 1,0 1,0 1,0
6,00 1 1,0 1,0 2,0
9,00 57 57,0 57,0 59,0
10,00 41 41,0 41,0 100,0
Total 100 100,0 100,0
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x5.3

Cumulative
Frequency Percent Valid Percent Percent
Valid 2,00 1 1,0 1,0 1,0
6,00 6 6,0 6,0 7,0
9,00 48 48,0 48,0 55,0
10,00 45 45,0 45,0 100,0
Total 100 100,0 100,0
x5.4
Cumulative
Frequency Percent Valid Percent Percent
Valid 6,00 4 4,0 4,0 4,0
9,00 56 56,0 56,0 60,0
10,00 40 40,0 40,0 100,0
Total 100 100,0 100,0
x5.5
Cumulative
Frequency Percent Valid Percent Percent
Valid 2,00 2 2,0 2,0 2,0
6,00 2 2,0 2,0 4,0
9,00 58 58,0 58,0 62,0
10,00 38 38,0 38,0 100,0
Total 100 100,0 100,0

2. Hasil Uji Validitas dan Uji Reliabilitas

a. Reliability — Intrinsik Religiusitas
Scale: ALL VARIABLES

Case Processing Summary

N %
Cases Valid 100 100,0
Excluded? 0 ,0
Total 100 100,0

a. Listwise deletion based on all variables in

the procedure.




Reliability Statistics

Cronbach's Alpha

N of Items

, 752

b. Reliability — Ektrinsik Religiusitas

Scale: ALL VARIABLES

Case Processing Summary

N

%

Cases Valid
Excluded®
Total

100
0
100

100,0
,0
100,0

a. Listwise deletion based on all variables in the

procedure.

Reliability Statistics

Cronbach's Alpha

N of ltems

, 741

5

c. Reliability — Halal Marketing
Scale: ALL VARIABLES

Case Processing Summary

N %
Cases Valid 100 100,0
Excluded? 0 ,0
Total 100 100,0

a. Listwise deletion based on all variables in the

procedure.

Reliability Statistics

Cronbach's Alpha

N of Items

,782
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d. Reliability — Consumer Innovativeness
Scale: ALL VARIABLES

Case Processing Summary

N

%

Cases Valid
Excluded®
Total

100 100,0
0 ,0
100 100,0

a. Listwise deletion based on all variables in the

procedure.

Reliability Statistics

Cronbach's Alpha | N of Items

844

5

e. Reliability — Minat Pembelian Ulang
Scale: ALL VARIABLES

Case Processing Summary

N

%

Cases Valid
Excluded®
Total

100 100,0
0 ,0
100 100,0

a. Listwise deletion based on all variables in the

procedure.

Reliability Statistics

Cronbach's Alpha N of Items

, 732

5

3. Uji Asumsi Klasik
a. Uji Multikolonieritas

Coefficients?®

Collinearity Statistics
Model Tolerance VIF
1 intrinsik religiusitas 734 1,362
ektrinsik religiusitas 472 2,118
halal marketing ,418 2,392

a. Dependent Variable: consumer innovatbiveness
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Coefficients?®

Collinearity Statistics
Model Tolerance VIF
1 intrinsik religiusitas ,672 1,489
ektrinsik religiusitas 470 2,128
halal marketing ,352 2,845
consumer innovat5iveness ,585 1,710

a. Dependent Variable: minat pembelian ulang

b. Uji Heteroskedastisitas

Coefficients?
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Unstandardized
Coefficients

Standardized
Coefficients

Model B Std. Error Beta t Sig.

1 (Constant) 31,019 6,088 5,095 ,000
intrinsik religiusitas -,259 ,063 -411 -4,120 ,100
ektrinsik religiusitas -,098 ,175 -,069 -,558 ,578
halal marketing -,149 ,133 -,149 -1,124 ,264

a. Dependent Variable: ABSRES1

Coefficients®
Unstandardized Standardized
Coefficients Coefficients

Model B Std. Error Beta t Sig.

1 (Constant) 7,669 2,823 2,892 ,005
intrinsik religiusitas -,033 ,028 -,119 -1,153 ,255
ektrinsik religiusitas , 154 ,078 -,250 2,034 ,245
halal marketing -,098 ,062 -,224 -1,570 ,120
Consumer -,124 ,031 -,440 -3,985 ,100
Innovativeness

a. Dependent Variable: ABSRES2

c. Uji Normalitas

One-Sample Kolmogorov-Smirnov Test
Unstandardized
Residual
N 100
Normal Parameters™” Mean -,0865136
Std. Deviation 1,41153952
Most Extreme Differences Absolute ,065
Positive ,053
Negative -,065
Kolmogorov-Smirnov Z ,645
Asymp. Sig. (2-tailed) ,799
e. Test distribution is Normal.
f.  Calculated from data.




One-Sample Kolmogorov-Smirnov Test

Unstandardized

Residual
N 100
Normal Parameters®” Mean -,0000000
Std. Deviation ,87287949
Most Extreme Differences Absolute , 109
Positive ,049
Negative -,109
Kolmogorov-Smirnov Z 1,087
Asymp. Sig. (2-tailed) ,188

g.

Test distribution is Normal.

h.

Calculated from data.

4. Uji Analisis Regresi Linier Berganda

Coefficients?®
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Unstandardized Standardized
Coefficients Coefficients
Model B Std. Error Beta t Sig.
1 (Constant) -14,037 8,646 -1,624 ,108
intrinsik religiusitas ,268 ,089 ,273 2,993 ,004
ektrinsik religiusitas -,166 ,249 -,076 -,666 ,507
halal marketing ,802 ,188 ,514 4,261 ,000
a. Dependent Variable: consumer innovativeness
Coefficients®
Unstandardized Standardized
Coefficients Coefficients
Model B Std. Error Beta t Sig.
1 (Constant) -,252 3,956 -,064 ,949
intrinsik religiusitas ,033 ,042 ,057 773 441
ektrinsik religiusitas ,356 ,113 ,278 3,161 ,002
halal marketing ,309 ,093 ,339 3,329 ,001
consumer 172 ,046 ,295 3,739 ,000
innovativeness
a. Dependent Variable: minat pembelian ulang
5. Uji Goodness of Fit Model dan Koefisien Determinasi
1. UjiF
ANOVA"
Model Sum of Squares df Mean Square Sig.
1 Regression 1652,881 3 550,960 22,709 ,000%
Residual 2329,079 96 24,261
Total 3981,960 99

a. Predictors: (Constant), halal marketing, intrinsik religiusitas, ektrinsik religiusitas
b. Dependent Variable: consumer innovativeness

ANOVA®
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Model Sum of Squares df Mean Square F Sig.

1 Regression 890,525 4 222,631 45,027 ,000%
Residual 469,715 95 4,944
Total 1360,240 99

a. Predictors: (Constant), consumer innovativeness, ektrinsik religiusitas, intrinsik religiusitas, halal

marketing

b. Dependent Variable: minat pembelian ulang

2. Uji Koefisien Determinasi (R?)
Model Summary

Adjusted R Std. Error of the
Model R R Square Square Estimate
1 ,644% ,415 ,397 4,92557
a. Predictors: (Constant), halal marketing, intrinsik religiusitas, ektrinsik
religiusitas

Model Summary

Adjusted R Std. Error of the
Model R R Square Square Estimate
1 ,809% ,655 ,640 2,22359

a. Predictors: (Constant), consumer innovativeness, ektrinsik religiusitas,
intrinsik religiusitas, halal marketing




